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Summary of 
Findings 

!

The use of social media – from blogging to online social networking to 
creation of all kinds of digital material – is central to many teenagers’ 
lives.  
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  Summary of Findings 

Girls continue to lead the charge as the teen blogosphere grows; 28% of 
online teens have created a blog, up from 19% in 2004.  
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The growth in blogs tracks with the growth in teens’ use of social 
networking sites, but they do not completely overlap. 
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Online boys are avid users of video-sharing websites such as YouTube, 
and boys are more likely than girls to upload. 
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Digital images – stills and videos – have a big role in teen life. Posting 
them often starts a virtual conversation. Most teens receive some 
feedback on the content they post online. 
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  Summary of Findings 
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Most teens restrict access to their posted photos and videos – at least 
some of the time. Adults restrict access to the same content less often. 
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In the midst of the digital media mix, the landline is still a lifeline for teen 
social life. Multi-channel teens layer each new communications 
opportunity on top of pre-existing channels. 
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  Summary of Findings 
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!Multi-Channel Teens Are Super Communicators 
 

The percent of teens who communicate with their friends every day via 
these methods… 
 All teens 

(n=935) 
Multi-channel 

teens+ 
(n=265) 

Talk to friends on landline telephone 39% 46% 
Talk on cell phone 35 70* 
Spend time with friends in person  31 35 
Instant message 28  54* 
Send texts 27  60* 
Send messages over social network  sites 21  47* 
Send email  14 22 

Source:  Pew Internet & American Life Project Survey of Teens and Parents, October-
November 2006. n=935. Margin of error for teens is ±4%. +Multi channel teens are 
defined as teens who use the internet, have cell phones, use instant messaging, text 
messaging and use social network sites.* indicates statistically significant differences 
between the percentages in the row. 
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Email continues to lose its luster among teens as texting, instant 
messaging, and social networking sites facilitate more frequent contact 
with friends. 
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Teens and Social Media: Summary of Findings at a Glance 
The use of social media – from blogging to online social networking to creation of all 
kinds of digital material – is central to many teenagers’ lives.  
Girls continue to lead the charge as the teen blogosphere grows; 28% of online teens 
have created a blog, up from 19% in 2004.  
The growth in blogs tracks with the growth in teens’ use of social networking sites, but 
they do not completely overlap. 
Online boys are avid users of video-sharing websites such as YouTube, and boys are 
more likely than girls to upload. 
Digital images – stills and videos – have a big role in teen life.  
Posting images and video often starts a virtual conversation. Most teens receive some 
feedback on the content they post online. 
Most teens restrict access to their posted photos and videos – at least some of the time. 
Adults restrict access to the same content less often. 
In the midst of the digital media mix, the landline is still a lifeline for teen social life. 
Multi-channel teens layer each new communications opportunity on top of pre-existing 
channels. 
Email continues to lose its luster among teens as texting, instant messaging, and social 
networking sites facilitate more frequent contact with friends. 
Source: Lenhart, A. Madden, M. Rankin Macgill, A. Smith, A., Teens and Social Media: The use of social media 
gains a greater foothold in teen life as email continues to lose its luster.  Washington, DC: Pew Internet & American 
Life Project, December 19, 2007. 
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93% of teenagers are online, and their use of the internet is intensifying. 

U#0%!*.2+!+/+%!/+!*%+!A$%0/62+,!M%*:%%+!*.%!25%,!#)!FG!2+3!FI!20%!/+*%0+%*!-,%0,1!2,!#)!
Z#4%$M%0! GKKD<! ?+! GKKE1! PI(! :%0%! /+*%0+%*! -,%0,1! 2+3! /+! GKKK1! I'(! #)! *%%+,! :%+*!
#+7/+%<!!

Z#*!#+7;!20%!$#0%!*%%+,!#+7/+%1!M-*!*.%;!20%!27,#!-,/+5!*.%!/+*%0+%*!$#0%!/+*%+,%7;!+#:!
*.2+!/+!*.%!92,*<!=.%!9%06%+*25%!#)!#+7/+%!*%%+,!:.#!0%9#0*!-,/+5!*.%!/+*%0+%*!32/7;!.2,!
/+60%2,%3!)0#$!EG(! /+!GKKK!2+3!JF(! /+!GKKE!*#!DF(! /+!GKKD<!A$#+5!*%%+,! :.#!5#!
#+7/+%!32/7;1!'E(!-,%!*.%!/+*%0+%*!$-7*/97%!*/$%,!2!32;!2+3!GI(!-,%!*.%!/+*%0+%*!#+6%!2!
32;<!!

Nearly two-thirds of online teens are content creators.  
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Content Creators are online teens who have created 
or worked on a blog or webpage, shared original 

creative content, or remixed content they found 
online into a new creation. 
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Most online teens engage in more than one kind of content-creating 
activity. 
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Teen Content Creators Branch Out 

Teen content creators do more content-creating activities than in prior 
years. 

2004 2006 Number of Content-
Creating  Activities  (n= 548)  (n= 572) 

1 45% 32%* 
2 27 28 
3 16 19 
4 10 14 
5 2 7* 

Source: Pew Internet & American Life Project Survey of Parents and Teens, October-November 
2004. Margin of error for teens is ±4%. Pew Internet & American Life Project Survey of Parents and 
Teens, October-November 2006. Margin of error for teens is ±4%.* indicates a statistically 
significant difference between the percentages in the row. 
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Who are the teen content creators?  

_#+*%+*!60%2*#0,!20%!$#0%!7/L%7;!*#!M%!5/07,!2+3!$#0%!7/L%7;!*#!M%!#73%0!*%%+,<!!T/)*;H)/4%!
9%06%+*!#)!60%2*#0,!20%!5/07,!2+3!EJ(!#)!60%2*#0,!20%!M#;,<!!T-0*.%0$#0%1!EJ(!#)!60%2*#0,!
20%!25%3!FG!*#!FE!2+3!JJ(!#)!60%2*#0,!20%!25%3!FJ!*#!FI<!!!
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Demographics of Teen Content Creators 

 
The percentage of content creators* in each 
demographic category: 

Sex 
Boys 45% 
Girls 55 
Age  
12-14 45 
15-17 55 
Family Income 
Less than $30,000 annually  13 
$30,000 - $49,999 21 
$50,000 - $74,999 19 
$75,000 + 38 
Locale 
Urban 23 
Suburban 52 
Rural 25 
Source: Pew Internet & American Life Project Survey of Parents and 
Teens, October-November 2006. Content Creators n=572.  Margin 
of error for teens is ±4%. *Content creators are defined as teens 
who have done at least one of the following: created or worked on a 
blog, created or worked on webpages, shared original creative 
content, or remixed content they found online. 

 
 

Social networking sites are hubs of teen content-creating activity. 

Y+7/+%!,#6/27!+%*:#0L,!,902+5!#+*#!*.%!/+*%0+%*!,6%+%!/+!0%6%+*!;%20,1!90#4/3/+5!9#9-720!
#+7/+%! ,926%,! )#0! .2+5/+5!#-*1! ,.20/+51!2+3!6#$$-+/62*/+5! :/*.! 2!+%*:#0L!#)! )0/%+3,!
*.0#-5.!2+!/+3/4/3-27!90#)/7%<!A,!#)!*.%!%+3!#)!GKKD1!JJ(!#)!#+7/+%!*%%+,!.23!2!90#)/7%!#+!
2! ,#6/27! +%*:#0L<! A! $-6.! ,$277%0! 9%06%+*25%! #)! 23-7*! /+*%0+%*! -,%0,! NGK(O! 0%9#0*! 2+!
#+7/+%!90#)/7%<J!

Y73%0!#+7/+%!5/07,!25%,!FJHFI!20%!$#0%!7/L%7;!*#!.24%!-,%3!,#6/27!+%*:#0L/+5!,/*%,!2+3!
.24%!2+!#+7/+%!90#)/7%V!IK(!#)!#73%0!5/07,!.24%!-,%3!2+!#+7/+%!,#6/27!+%*:#0L!6#$920%3!
:/*.!JE(!#)!#73%0!M#;,1!2+3!IK(!#)!#73%0!5/07,!.24%!60%2*%3!2+!#+7/+%!90#)/7%1!:./7%!#+7;!
JI(!M#;,!.24%!3#+%!,#<!!T#0!+%207;!.27)!#)!,#6/27!+%*:#0L/+5!*%%+,1!4/,/*/+5!*.%,%!,/*%,!/,!
2*!7%2,*!2!32/7;!#66-00%+6%<!
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=.%!R,#6/27S!/+!,#6/27!+%*:#0L!/,!*.%!#9%02*/4%!*%0$!)#0!$2+;!*%%+,!8!+%207;!277!*%%+,!:.#!
-,%!*.%!+%*:#0L,!,2;!*.2*!*.%;!-,%!*.%!,/*%,!*#!L%%9!/+!*#-6.!:/*.!)0/%+3,!2+3!$2L%!,#6/27!
972+,<!!Z/+%!/+!*%+!N&F(O!#)!277!,#6/27!+%*:#0L/+5!*%%+,!,2;!*.%;!-,%!*.%!,/*%,!*#!,*2;!/+!
*#-6.! :/*.! )0/%+3,! *.%;! ,%%! )0%W-%+*7;1! :./7%! PG(! -,%! *.%! ,/*%,! *#! ,*2;! /+! *#-6.! :/*.!
)0/%+3,!*.%;!020%7;!,%%!/+!9%0,#+<!!!

A+3!*.%!#+7/+%!+%*:#0L,!20%!+#*!C-,*! )#0! ,*2;/+5! /+!*#-6.! :/*.!#73! )0/%+3,V! IG(!#)!277!
,#6/27!+%*:#0L/+5!*%%+,!-,%!*.%!,/*%,!*#!$2L%!972+,!:/*.!)0/%+3,V!.27)!NE&(O!-,%!*.%!,/*%,!
*#!$2L%!+%:!)0/%+3,1!2+3!#+%!/+!,/Q!NFI(O!*%%+,!-,%!,#6/27!+%*:#0L,!*#!)7/0*<!

A77!#)!*./,!)0/%+3,./9!2+3!)7/0*/+5!/,!)26/7/*2*%3!M;!*.%!6#$$-+/62*/#+,!#9*/#+,!%$M%33%3!
:/*./+! ,#6/27! +%*:#0L,<! q,%0,! 62+! ,%+3! 9-M7/6! $%,,25%,! ,-6.! 2,! :277! 9#,*,1! 50#-9!
$%,,25%,!*#!)0/%+3,1!#0!90/42*%!$%,,25%,1!277!:/*./+!*.%!,#6/27!+%*:#0L!,;,*%$<!

How Teens Communicate with Friends Using Social Networking 

The percentage of teen SNS users who… 

Post messages to a friend's page or wall 84% 
Send private messages to a friend within the social networking system 82 
Post comments to a friend's blog 76 
Send a bulletin or group message to all of your friends 61 
Wink, poke, give "e-props" or kudos to your friends 33 
Source: Pew Internet & American Life Project Survey of Parents and Teens, October-November 2006. 
Margin of error is ±5% for teens who use social networking sites. Teen social networking site users n=493. 
Table first printed in Social Networking and Teens data memo, available at 
http://www.pewinternet.org/pdfs/PIP_SNS_Data_Memo_Jan_2007.pdf  

!

d-*! *.%0%!20%!#*.%0!%7%$%+*,! *#! ,#6/27!+%*:#0L/+5!M%,/3%,! )7/0*/+51!920*;H972++/+51!2+3!
$%,,25%,!*#!)0/%+3,<!T#0!$2+;!*%%+,1!,#6/27!+%*:#0L,1!.#$%!*#!2!6#+6%+*02*%3!9#,,%!#)!
%2,/7;!6#+*26*2M7%!)0/%+3,1!20%!*.%!9%0)%6*!9726%!*#! ,.20%! ;#-0,%7)! *.0#-5.! ;#-0!90#)/7%1!
/+67-3/+5!*./+5,!;#-!.24%!60%2*%3<!A+3!*.%!32*2!,-55%,*!*.2*!,#6/27!+%*:#0L/+5!*%%+,!20%!
24/3!6#+*%+*!60%2*#0,1!:/*.!II(!#)!,#6/27!+%*:#0L!-,%0,!60%2*/+5!,#$%!*;9%!#)!6#+*%+*<!
?+3%%31! J'(! #)! ,#6/27! +%*:#0L! -,%0,! .24%! ,.20%3! ,#$%! L/+3! #)! 20*/,*/6! :#0L! #+7/+%1!
6#$920%3!*#!GG(!#)!*.#,%!:.#!3#!+#*!-,%!2!,#6/27!+%*:#0L<!

Blogging is not always synonymous with social networking, but social 
network users are more likely to keep a blog or read them. 

=.%0%! 20%! $#0%! *%%+! M7#55%0,! 2$#+5! *.%! ,#6/27! +%*:#0L/+5! 60#:3! :.%+! 4/%:%3!
27#+5,/3%!*.#,%!:/*.#-*!2+;!,#6/27!+%*:#0L!%Q9%0/%+6%<!=:#!/+!)/4%!NEG(O!*%%+,!:.#!-,%!
,#6/27! +%*:#0L/+5! ,/*%,! 27,#! ,2;! *.2*! *.%;! M7#5<! h#:%4%01! :./7%! 2! $2C#0/*;! #)! ,#6/27!
+%*:#0LH-,/+5!*%%+,!3#!+#*!2-*.#0!*.%/0!#:+!M7#5,1! /+!L%%9/+5! :/*.!*.%!6#+4%0,2*/#+27!
2+3!,#6/27!+2*-0%!#)!,#6/27!$%3/21!*.%;!20%!,*/77!/+*%026*/+5!:/*.!#*.%0,b!M7#5,<!"%4%+!/+!*%+!
NIK(O!,#6/27!+%*:#0L!-,%0,!0%9#0*!0%23/+5!*.%!M7#5,!#)!#*.%0,!N6#$920%3!:/*.!C-,*!#+%!/+!
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)#-0!*%%+,! :.#!3#!+#*!-,%!,#6/27!+%*:#0L/+5!,/*%,! /+! ,#$%!62926/*;O1!2+3!*.0%%!/+!)#-0!
,#6/27! +%*:#0L/+5! *%%+,! NID(O! .24%! 9#,*%3!6#$$%+*,! *#! 2! )0/%+3b,! M7#5! #+! 2! ,#6/27!
+%*:#0L/+5!,/*%<!

Users of Social Network Sites Are More Likely to Create All 
Kinds of Content 

Content - Creating Activities  Online teens who 
use SNS 

Online teens who 
don’t use SNS 

Post pictures for others to see 73% 16% 

Share own artistic work 53 22 

Create / work on own blog 42 11 

Maintain own webpage 42 8 
Create / work on webpage for 
others 41 23 

Remix content 32 18 

Post videos for others to see 22 6 

Source: Pew Internet & American Life Project Survey of Parents and Teens, October-
November 2006. Teen social network users n=493. Margin of error for teens is ±4%. 

 
n/4%+!*.%!90#$/+%+6%!#)!/$25%,!2+3!9.#*#,!/+!$2+;!#+7/+%!,#6/27!+%*:#0L/+5!90#)/7%,1!/*!
/,!+#*!,-090/,/+5!*.2*!,#6/27!+%*:#0L!-,%0,!50%2*7;!#-*926%!+#+H,#6/27H+%*:#0L/+5!*%%+,!/+!
*.%/0! 9#,*/+5! #)! 9/6*-0%,! 2+3! 9.#*#,1! :/*.! I'(! #)! ,#6/27! +%*:#0L/+5! *%%+,! 9#,*/+5!
9/6*-0%,1!6#$920%3!*#!C-,*!FD(!#)!*.#,%!+#*!#+!,#6/27!+%*:#0L,<!a/3%#!/,!27,#!2!)%2*-0%!#+!
6%0*2/+! 90#$/+%+*! ,#6/27! +%*:#0L/+5! ,/*%,1! 2+3! ,#$%! GG(!#)! ,#6/27! +%*:#0L/+5! *%%+,!
0%9#0*!4/3%#!9#,*/+51!6#$920%3!*#!D(!#)!+#+H,#6/27H+%*:#0L!-,%0,<!

"#6/27!+%*:#0L/+5!*%%+,!20%!27,#!$#0%!24/3!0%$/Q%0,! :.%+!6#$920%3!*#! *.#,%! :/*.#-*!
2+;! ,#6/27!+%*:#0L/+5! ,/*%!%Q9%0/%+6%<!Y+%! /+! *.0%%! ,#6/27!+%*:#0LH-,/+5! *%%+,!N'G(O!
0%$/Q!6#+*%+*!/+*#!*.%/0!#:+!60%2*/#+,!6#$920%3!:/*.!C-,*!FP(!#)!+#+H,#6/27H+%*:#0L/+5!
*%%+,<!

 

More older girls than boys create and contribute to websites. 

Y+%!/+!)#-0!#+7/+%!*%%+,!NGI(O!,2;!*.%;!60%2*%!#0!:#0L!#+!*.%/0!#:+!:%M925%,1!0#-5.7;!
*.%!,2$%!90#9#0*/#+!:.#!0%9#0*%3!*./,!/+!#-0!GKKK!2+3!GKKE!,-04%;,!#)!*%%+,!N:.%+!GE(!
2+3!!GG(!#)!#+7/+%!*%%+,!0%9#0*%3!*./,!0%,9%6*/4%7;O<!A!$-6.!,$277%0!9%06%+*25%!#)!#+7/+%!
23-7*,!M-/73!*.%/0!#:+!:%M925%,1!:/*.!C-,*!FE(!#)!23-7*,!FP!2+3!#73%0!3#/+5!,#<D!

"/+6%!GKKE1!*%%+!5/07,!.24%!#-*926%3!*%%+!M#;,!/+!:%M,/*%!6#+*0/M-*/#+,V!'G(!#)!#+7/+%!
*%%+!5/07,!60%2*%!#0!:#0L!#+!*.%/0!#:+!:%M925%1!6#$920%3!:/*.!C-,*!GG(!#)!M#;,<!Y73%0!
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Teens share their website building skills with others. 

=.#,%!25%,!FGHFI!20%!$#0%!7/L%7;!*#!60%2*%!#0!6#+*0/M-*%!*#!:%M925%,!)#0!#*.%0,!*.2+!*.%;!
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6#+*0/M-*%3!*#!#*.%0,b!:%M,/*%,<!Y+7/+%!23-7*,!60%2*%!:%M925%,!)#0!#*.%0,!2*!$-6.!7#:%0!
02*%,!*.2+!*%%+,1!:/*.!F'(!#)!23-7*!/+*%0+%*!-,%0,!0%9#0*/+5!M-/73/+5!2!:%M,/*%!)#0!#*.%0,<!
A+3!-+7/L%!*%%+,1!#+7/+%!23-7*,!20%!C-,*!2,!7/L%7;!*#!M-/73!2!:%M,/*%!)#0!*.%$,%74%,!2,!)#0!
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60%2*%!#0!:#0L!#+!:%M,/*%,!)#0!#*.%0,1!:./7%!C-,*!G&(!#)!#+7/+%!*%%+!M#;,!0%9#0*!*./,<!

Dramatic increases in teen blogging activity account for much of the 
growth in the content creation category. 

d7#55/+5!.2,!%+C#;%3!029/3!23#9*/#+!,/+6%!#-0!72,*!,-04%;<!?+!GKKE1!F&(!#)!#+7/+%!*%%+,!
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Girls have fueled the growth of the teen blogosphere. 

Y4%02771!5/07,!6#+*/+-%! *#!3#$/+2*%! *.%! *%%+!M7#5#,9.%0%V! 'J(! #)! 277!#+7/+%! *%%+!5/07,!
M7#51!6#$920%3! :/*.!C-,*!GK(!#)!#+7/+%! *%%+!M#;,<!A,! :2,! *.%!62,%! /+!GKKE1! *.%0%! /,!
0%72*/4%7;!7/**7%!420/2*/#+!M;!25%!/+!M7#55/+5!26*/4/*;!:.%+!7##L/+5!2*!277!*%%+,<!=.%!5%+3%0!
529! )#0! M7#55/+51! .#:%4%01! .2,! 26*-277;!grown larger! #4%0! */$%<! a/0*-277;! 277! #)! *.%!
50#:*.!/+!*%%+!M7#55/+5!M%*:%%+!GKKE!2+3!GKKD!/,!3-%!*#!*.%!/+60%2,%3!26*/4/*;!#)!5/07,<!
Y73%0!*%%+!5/07,!20%!,*/77!)20!$#0%!7/L%7;!*#!M7#5!:.%+!6#$920%3!:/*.!#73%0!M#;,!N'P(!4,<!
FP(O1! M-*!younger! 5/07! M7#55%0,! .24%! 50#:+! 2*! ,-6.! 2! )2,*! 67/9! *.2*! *.%;! 20%! +#:!
#-*926/+5!%4%+!*.%!older!M#;,!N'G(!#)!;#-+5%0!5/07,!M7#5!4,<!FP(!#)!#73%0!M#;,O<!!

Teens from lower-income and single-parent households are more likely to 
blog. 
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26*/4/*;!2$#+5!*%%+,!266#03/+5!*#! .#-,%.#73! /+6#$%!#0! )2$/7;! ,*0-6*-0%!/+!GKKE1!M#*.!
420/2M7%,!.24%!M%6#$%!/$9#0*2+*!/+3/62*#0,!/+!*.%!GKKD!32*2<!=%%+,!7/4/+5!/+!.#-,%.#73,!
%20+/+5!less than!lJK1KKK!9%0!;%20!20%!6#+,/3%02M7;!$#0%!7/L%7;!*#!M7#5!*.2+!*.#,%!7/4/+5!
/+!./5.%0H/+6#$%!.#-,%.#73,V!)-77;!'J(!#)!#+7/+%!*%%+,!:.#,%!920%+*,!)277!/+!*.%!7#:%0!
/+6#$%!M026L%*,!.24%!60%2*%3!2+!#+7/+%!C#-0+27!#0!M7#51!:./7%!C-,*!GE(!#)!*.#,%!/+!*.%!
./5.%0!/+6#$%!M026L%*,!.24%!3#+%!,#<!!

A+!%4%+!$#0%!90#+#-+6%3!6#+*02,*!/,!%4/3%+*!:.%+!7##L/+5!2*!*%%+,!:.#!7/4%!:/*.!,/+57%!
920%+*,! 4,<! *.#,%! :.#! 7/4%! :/*.! $200/%3! 920%+*,<! Y+7/+%! *%%+,! 7/4/+5! /+! ,/+57%H920%+*!
.#$%,!20%!)20!$#0%!7/L%7;!*#!.24%!,.20%3!*.%/0!:0/*/+5!*.0#-5.!2!M7#5V!EG(!#)!*.%,%!*%%+,!
L%%9!2!M7#5!6#$920%3!:/*.!GJ(!#)!*%%+,!7/4/+5!:/*.!$200/%3!920%+*,<!

Teens who are most active online, including bloggers, are also highly 
active offline. 

!

=%%+,! :.#!20%!32/7;! /+*%0+%*!-,%0,!M7#5! /+!50%2*%0!+-$M%0,!*.2+!*.#,%!:.#!0%9#0*!7%,,!
)0%W-%+*! /+*%0+%*! -,%<!A,! /,! *.%!62,%! :/*.! $2+;!#+7/+%!26*/4/*/%,1! *%%+,! :.#!5#!#+7/+%!
$#0%!*%+3!*#!%+525%!/+!2!:/3%0!2002;!#)!#+7/+%!9-0,-/*,1!2+3!M7#55/+5!/,!+#!%Q6%9*/#+<!
Y+%!/+!*.0%%!*%%+,!N'G(O!:.#!5#!#+7/+%!32/7;!L%%9!2!M7#51!6#$920%3!:/*.!C-,*!G'(!#)!
*%%+,!:.#!5#!#+7/+%!,%4%027!*/$%,!9%0!:%%L<!

h#:%4%01! :%! .24%! ;%*! *#! ,%%! 6#$9%77/+5! %4/3%+6%! *.2*! *.%,%! ./5.7;! :/0%3! *%%+,! 20%!
2M2+3#+/+5!#))7/+%!%+525%$%+*! :/*.!%Q*026-00/6-720!26*/4/*/%,! /+! )24#0!#)! .24/+5!$#0%!
,60%%+! */$%<! ?+! )26*1! /+! $2+;! 62,%,1! *.#,%! :.#! 20%! *.%! $#,*! 26*/4%!online! :/*.! ,#6/27!
$%3/2!2997/62*/#+,!7/L%!M7#55/+5!2+3!,#6/27!+%*:#0L/+5!27,#!*%+3!*#!M%!*.%!$#,*!/+4#74%3!
:/*.! offline!26*/4/*/%,!7/L%!,9#0*,1!$-,/61!#0!920*H*/$%!%$97#;$%+*<!!
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=./,! /,!6%0*2/+7;! *.%!62,%! :/*.!M7#55/+51! :.%0%!*.#,%! :.#!20%!$#,*!26*/4%!#))7/+%!27,#!
299%20!*#!.24%!*.%!$#,*!*#!,.20%!#+7/+%V!'J(!#)!*%%+,!:.#!%+525%!/+!*.0%%!#0!$#0%!%Q*02!
6-00/6-720!26*/4/*/%,!L%%9!2!M7#5!6#$920%3!:/*.!GD(!#)!*.#,%!:.#!920*/6/92*%!/+!#+%!#0!
*:#!26*/4/*/%,!#-*,/3%!#)! ,6.##7<!e-,*!GK(!#)! *%%+,! :/*.#-*!2+;!%+525%$%+*! /+! ,9#0*,1!
67-M,1!;#-*.!50#-9,1!#0!2+;!#*.%0!%Q*026-00/6-720!26*/4/*;!.24%!60%2*%3!2!M7#5<!

=.%0%! /,!27,#!2! ,*0#+5!6#00%72*/#+!M%*:%%+!M7#55/+5!2+3!#*.%0!6#+*%+*!60%2*/#+!2$#+5!
*%%+,1!:/*.!M7#55%0,!$-6.!$#0%!7/L%7;!*#!%+525%!/+!#*.%0!6#+*%+*H60%2*/+5!26*/4/*/%,!*.2+!
+#+HM7#55/+5! *%%+,<! n/4%+! *.2*! M7#5,! #)*%+! ,%04%! 2,! 2! 9726%! *#! 3/,972;! ,%7)H60%2*%3!
6#+*%+*1! *.%! 6#00%72*/#+! M%*:%%+! M7#55/+5! 2+3! #*.%0! 6#+*%+*! 60%2*/#+! /,! -+,-090/,/+5<!
d7#55%0,! :%0%! $2C#0! 6#+*%+*! 60%2*#0,! /+! GKKE! 2,! :%771! M-*! *.%! 0%72*/#+,./9,! M%*:%%+!
M7#55/+5!2+3!#*.%0!L/+3,!#)!6#+*%+*!60%2*/#+!.24%!,./)*%3!/+!#-0!6-00%+*!,-04%;!,-6.!*.2*!
3/))%0%+6%,!M%*:%%+!M7#55%0,!2+3!+#+HM7#55%0,!20%!,#$%:.2*!7%,,!,*20L!*.2+!*.%;!:%0%!/+!
*.%!92,*<!

 
 

Bloggers Communicate through Multiple Channels 

Teen bloggers continue to create, remix and share all kinds of media. 

2004 2006 

Do you ever…? Bloggers 
(n=179) 

Do not 
blog 

(n=792) 

Bloggers 
(n=243) 

Do not 
blog 

(n=643) 
Shared content of your own 
creation, like drawings, stories, 
photos, or videos? 

69% 24% 66% 29% 

Remixed content that you found 
online like images, songs, or 
video into your own artistic 
creation? 

35 16 40 20 

Created a personal webpage? 58 14 53 17 
Created or worked on a 
webpage for a friend, a group 
you are part of, or for a school 
project? 

61 25 54 25 

Source: Pew Internet & American Life Project survey of Parents and Teens, October-November 2004 and Pew 
Internet & American Life Project survey of Parents and Teens, October-November 2006. Margin of error for 
teens in both surveys is ±4%. All of the differences between the percentages in the rows for 2004 and the 
differences between the percentages in the rows for 2006 are statistically significant. 

!

]./7%! M0#23M2+3! 6#++%6*/4/*;! /,! ,*/77! 90%3/6*/4%! #)! :.%*.%0! ,#$%! ;#-*.! %+525%! /+!
M2+3:/3*.H/+*%+,/4%!26*/4/*/%,!7/L%!4/3%#!4/%:/+5!2+3!3#:+7#23/+51!/*!3#%,!+#*!.24%!2+!
/$926*!#+!$#,*!#*.%0!#+7/+%!26*/4/*/%,1!/+67-3/+5!:.%*.%0!#0!+#*!*%%+,!L%%9!2!M7#5<!=%%+,!
:/*.!3/27H-9! /+*%0+%*!266%,,!20%!%W-277;!2,!7/L%7;! *#!L%%9!2!M7#5! :.%+!6#$920%3! :/*.!
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*.#,%!:.#!.24%!./5.H,9%%3!6#++%6*/#+,!2*!.#$%1!:/*.!GE(!#)!3/27!-9!-,%0,!2+3!GP(!#)!
M0#23M2+3!-,%0,!L%%9/+5!M7#5,<!!

Half of online teens read blogs. 

]./7%!*.%0%!20%!+#:!$#0%!*%%+,!60%2*/+5!M7#5,!*.2+!*.%0%!:%0%!:.%+!:%!72,*!,-04%;%31!
*.%!*%%+!M7#5H0%23/+5!2-3/%+6%!.2,!27,#!50#:+<!h27)!#)!277!#+7/+%!*%%+,!NE&(O!+#:!0%23!
*.%!#+7/+%!C#-0+27,!#0!M7#5,!#)!#*.%0,1!-9!)0#$!'P(!/+!GKKE<!T-77;!J&(!#)!*%%+,!:.#!5#!
#+7/+%! #+! 2! 32/7;! M2,/,! 0%23! M7#5,1! 6#$920%3! :/*.! C-,*! '&(! #)! *%%+,! :.#! 5#! #+7/+%!
,%4%027!*/$%,!9%0!:%%L<!!

Demographics of Teen Blog Readers 

Percent of blog reading teens who are … 

Sex 
Boys 43% 
Girls 57 
Age  
12-14 39 
15-17 61 
Family Income 
Less than $30,000 annually  14 
$30,000 - $49,999 23 
$50,000 - $74,999 22 
$75,000 + 41 
Locale 
Urban 27 
Suburban 52 
Rural 21 
Source: Pew Internet & American Life Project Survey of Parents and 
Teens, October.-November 2006. Teen blog readers n=444. Margin 
of error for teens is ±4%. 

!

=.%!#73%0!*.%!*%%+1!*.%!$#0%!7/L%7;!.%!#0!,.%!/,!*#!)#77#:!*.%!M7#5#,9.%0%V!:./7%!EK(!#)!
#+7/+%!*%%+,!25%,!FGHFE!0%23!M7#5,1!JP(!#)!#+7/+%!*%%+,!25%,!FJHFI!20%!M7#5!0%23%0,<!!

e-,*!2,!5/07,!20%!90/$20/7;!*.%!#+%,!:.#!20%!2-*.#0/+5!*%%+!M7#5,1!*.%;!20%!27,#!90/$20/7;!
*.%!#+%,!0%23/+5!*.%$<!U#0%!*.2+!.27)!#)!#+7/+%!*%%+!5/07,!0%23!M7#5,!6#$920%3!:/*.!*:#!
/+! )/4%! #+7/+%! *%%+! M#;,! NJJ(! 4,<! E'(O<! A52/+1! #73%0! 5/07,! 7%23! *.%! 926L1! :/*.! DE(!
0%23/+5!M7#5,1!:./7%!C-,*!JG(!#)!#73%0!M#;,!20%!M7#5!0%23%0,<!

n#/+5!#+7/+%!2*!,6.##7!/,!+#*!%W-/427%+*!*#!/+*%0+%*!266%,,!2*!.#$%1!:.%*.%0!M%62-,%!#)!
*/$%!7/$/*,1!0-7%,!2M#-*!9%0,#+27!-,%!#)!,6.##7!%W-/9$%+*1!#0!)/7*%0,<!n/4%+!*.%!7/$/*2*/#+,!
#)!,6.##7!/+*%0+%*!-,%1!/*!/,!+#*!,-090/,/+5!*.2*!*%%+,!:.#!5#!#+7/+%!$#,*!#)*%+!)0#$!,6.##7!
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20%!7%,,!7/L%7;!*#!0%9#0*!M7#5!0%23/+5<! ]./7%!EK(!#)!*%%+,! :.#!90/$20/7;! .24%!/+*%0+%*!
266%,,!2*!,6.##7!0%23!M7#5,1!JG(!#)!*%%+,!:/*.!90/$20;!266%,,!2*!.#$%!)#77#:!M7#5,<!

Teens are now more likely to share their own artwork, photos, stories, or 
videos online. 

!

Y+7/+%!*%%+,!20%!+#:!$#0%!7/L%7;!*#!0%9#0*!*.2*!*.%;!,.20%!*.%/0!9%0,#+27!60%2*/#+,!#+7/+%V!
'&(!,2;!*.%;!,.20%!6#+*%+*!,-6.!2,!20*:#0L1!9.#*#,1!,*#0/%,1!#0!4/3%#,1!-9!)0#$!''(!/+!
GKKE<!Y+7/+%!23-7*,!20%!7%,,!7/L%7;!*.2+!#+7/+%!*%%+,!*#!,.20%!#+7/+%V!GG(!#)!23-7*!/+*%0+%*!
-,%0,!.24%!,.20%3!,#$%*./+5!#+7/+%!*.2*!*.%;!9%0,#+277;!60%2*%3<FF!?+!GKKE1!;#-+5%0!2+3!
#73%0!#+7/+%! *%%+,! :%0%! %W-277;! 7/L%7;! *#! ,.20%! 6#+*%+*V! 'G(! #)! *%%+,! 25%,! FGHFE! .23!
,.20%3!,#$%*./+5!#+7/+%!*.2*!*.%;!.23!60%2*%3!*.%$,%74%,1!:./7%!'E(!#)!*%%+,!25%,!FJHFI!
.23! 3#+%! ,#<! h#:%4%01! /+! GKKD1! 'J(! #)! ;#-+5%0! *%%+,! 0%9#0*%3! ,.20/+5! 6#+*%+*1!
6#$920%3!:/*.!EG(!#)!#73%0!*%%+,<!!

One in four online teens remix content they find online. 

]/*.!277!#)!*.%!*##7,!*%%+,!.24%!2*!*.%/0!3/,9#,27!*#!9#,*!2+3!,.20%!6#+*%+*1!$2+;!.24%!27,#!
M%6#$%!23%9*!2*!%3/*/+5!2+3!0%$/Q/+5!3/5/*27!6#+*%+*<!A997/62*/#+,!*.2*!277#:!-,%0,!*#!%3/*!
/$25%,1! $-,/61! 2+3! 4/3%#! 20%! M%6#$/+5!/+60%2,/+57;! ,#9./,*/62*%3<! A33/*/#+277;1!
,%206.2M7%! 7/M020/%,! #)! 6#+*%+*! :/*.#-*! *023/*/#+27! 6#9;0/5.*! 0%,*0/6*/#+,! ,-6.! 2,! *.#,%!
)#-+3!/+!*.%!_0%2*/4%!_#$$#+,!,%6*/#+!#)!*.%!T7/6L0!9.#*#H,.20/+5!,/*%!20%!90#4/3/+5!2!
,%2$7%,,!:2;!)#0!-,%0,!*#!)/+3!6#+*%+*!*.2*!*.%;!62+!,2$97%!2+3!0%$/Q<!!

X%$/Q/+5!.2,!50#:+! /+!9#9-720/*;! ,/+6%!#-0!72,*! ,-04%;! ,-6.!*.2*!GD(!#)!#+7/+%!*%%+,!
+#:!,2;!*.%;!*2L%!$2*%0/27!*.%;!)/+3!#+7/+%!8!7/L%!,#+5,1!*%Q*1!#0!/$25%,!8!2+3!0%$/Q!/*!
/+*#! *.%/0!#:+!20*/,*/6!60%2*/#+1! -9! )0#$!F&(! /+!GKKE<!A3-7*,!725!M%./+3! *%%+,! /+! *./,!
60%2*/4%!20%+2V!/+!GKKI1!FI(!#)!#+7/+%!23-7*,!0%9#0*%3!0%$/Q/+5!6#+*%+*<FG!

=%%+!5/07,!2+3!M#;,!20%!%W-277;!7/L%7;!*#!0%$/Q!6#+*%+*!*.%;!)/+3!#+7/+%1!2+3!*.%0%!20%!+#!
67%20!92**%0+,!#)!/+60%2,%3!0%$/Q/+5!26*/4/*;!2$#+5!#73%0!#0!;#-+5%0!*%%+,<!!

B##L/+5!2*!*.%!,-M50#-9!#)!*%%+!6#+*%+*!60%2*#0,!8!*.#,%!:.#!.24%!%+525%3!/+!2*!7%2,*!
#+%!-,%0H5%+%02*%3!6#+*%+*!26*/4/*;!8!EF(! .24%!0%$/Q%3!#+7/+%!6#+*%+*! /+*#!*.%/0!#:+!
60%2*/#+<!

!
FF!U233%+1!U20;!%*!27!NGKKIO!Digital Footprints: Online identity management and search in the age of  

transparency1!.**9`\\:::<9%:/+*%0+%*<#05\>>T\0\GG&\0%9#0*o3/,972;<2,91!95!F&<!
FG!T0#$!*.%!>%:!?+*%0+%*!@!A$%0/62+!B/)%!>0#C%6*b,!T%M0-20;!HU206.!GKKI!,-04%;!32*21!242/72M7%!2*!

.**9`\\:::<9%:/+*%0+%*<#05\>>T\0\JP\32*2,%*o3/,972;<2,9!!

http://www.pewinternet.org/PPF/r/58/dataset_display.asp
http://www.pewinternet.org/PPF/r/229/report_display.asp
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Half of online teens post photos online.  

Y)*%+! #+%! #)! *.%! 2+6.#0/+5! %7%$%+*,! #)! #+7/+%! 90#)/7%,! 2+3! M7#5,1! 3/5/*27! 9.#*#,! 20%!
:/3%7;!9#,*%3!#+7/+%!M;!*%%+,<!]/*.!*.%!90#7/)%02*/#+!#)!3/5/*27!62$%02,!2+3!6%77!9.#+%!
62$%02,! /+!920*/6-7201!$2+;!*%%+,!.24%!*.%!$%2+,!*#!3#6-$%+*!*.%!$#,*!$-+32+%!2+3!
90#)#-+3! $#$%+*,! #)! *.%/0! 7/4%,! *.0#-5.! /$25%,! 2+3! ,.20%! *.#,%! 9.#*#,! :/*.! )2$/7;1!
)0/%+3,1!#0!*.%!:#073!2*!7205%!M;!9#,*/+5!*.%$!#+7/+%<!AM#-*!.27)!#)!:/0%3!*%%+,!NEI(O!,2;!
*.%;! -97#23! 9.#*#,! #+7/+%! :.%0%! #*.%0,! 62+! ,%%! *.%$<! A$#+5! 23-7*! /+*%0+%*! -,%0,1! 2!
,$277%0!9#0*/#+!N'D(O!#)!*.%$!,2;!*.%;!-97#23!9.#*#,<F' !

Girls eclipse boys in photo posting. 

Y+7/+%!5/07,!20%!)20!$#0%!7/L%7;!*#!.24%!9#,*%3!9.#*#,!#+7/+%!:.%+!6#$920%3!:/*.!M#;,!
NJE(!4,<!EK(O<!Y73%0!*%%+,!20%!27,#!$#0%!26*/4%!9#,*%0,1!:/*.!JP(!#)!#+7/+%!*%%+,!25%,!
FJHFI!9#,*/+5!9.#*#,1!4,<! 'D(!#)! ;#-+5%0! *%%+,!25%,!FGHFE<!Y73%0!5/07,!20%!*.%!$%52!
9#,*%0,1!:/*.!DI(!#)!*.%$!-97#23/+5!9.#*#,1!6#$920%3!:/*.!EP(!#)!#73%0!M#;,<!c#-+5%0!
5/07,!2+3!M#;,!20%!%W-277;!2,!7/L%7;!*#!-97#23!9.#*#,V!'&(!#)!;#-+5%0!5/07,!25%,!FGHFE!
-97#23!9.#*#,!:./7%!''(!#)!;#-+5%0!M#;,!3#!,#<!!

=%%+,!:.#!7/4%!/+!.#$%,!:/*.!./5.H,9%%3!/+*%0+%*!266%,,!20%!M%**%0!9#,/*/#+%3!*#!-97#23!
6#+*%+*1!2+3!/*!,.#:,<!]./7%!JF(!#)!M0#23M2+3!*%%+,!-97#23!9.#*#,!#+7/+%1!C-,*!'&(!#)!
3/27H-9!*%%+,!9#,*!9.#*#,<!B/L%:/,%1!*%%+,!:.#!20%!#+7/+%!)0%W-%+*7;!20%!$#0%!%+525%3!
:/*.!9.#*#!9#,*/+5V! :./7%!J&(!#)! *.#,%!:.#!5#!#+7/+%!32/7;!9#,*!9.#*#,1!C-,*!G&(!#)!
*%%+,!:.#!5#!#+7/+%!,%4%027!*/$%,!9%0!:%%L!#0!7%,,!#)*%+!.24%!-97#23%3!9.#*#,<!

=%%+,!:.#!5#!#+7/+%!$#,*!#)*%+!)0#$!.#$%!20%!6#+,/3%02M7;!$#0%!7/L%7;!*#!9#,*!9.#*#,!
:.%+!6#$920%3!:/*.!*.#,%!:.#!20%!90/$20/7;!2*H,6.##7!-,%0,<!AM#-*!.27)!NJF(O!#)!#+7/+%!
*%%+,!:.#!266%,,!*.%!/+*%0+%*!$#,*7;!)0#$!.#$%!.24%!-97#23%3!9.#*#,1!6#$920%3!:/*.!
'D(!#)!*.#,%!:/*.!90 /$20;!266%,,!2*!,6.##7<!

Most teens restrict access to their posted photos – at least some of the 
time. Girls are more restrictive photo posters. 

?+! 0%6%+*! ;%20,1! $-6.! 2**%+*/#+! .2,! M%%+! 92/3! *#! .#:! *%%+,! ,.20%! /+)#0$2*/#+! #+7/+%<!
>20%+*,! 2+3! 9#7/6;$2L%0,! ,.20%3! 6#+6%0+,! *.2*! *%%+,! :%0%! 0%4%27/+5! *##! $-6.!
/+)#0$2*/#+!#+7/+%1!9-**/+5!*.%$!2*!0/,L!)#0!90%32*/#+!#0!0%9-*2*/#+27!.20$1!+#:!2+3!/+!
*.%!)-*-0%<!>0%4/#-,7;!0%7%2,%3!>%:!?+*%0+%*!@!A$%0/62+!B/)%!>0#C%6*!0%,%206.FE!,-55%,*,!
*.2*!*%%+,!20%!6#5+/g2+*!#)!*.%!0/,L,!#)!9726/+5!9%0,#+27!/+)#0$2*/#+!#+7/+%<!=:#H*./03,!
NDD(O!#)!*%%+,!:/*.!2+!#+7/+%!90#)/7%!,2;!*.%;!0%,*0/6*!266%,,!*#!/*!/+!,#$%!:2;1!:./7%!C-,*!
JK(!#)!#+7/+%!23-7*,!:/*.!90#)/7%,!0%,*0/6*!266%,,<!A+3!JD(!#)!*%%+,!:/*.!#+7/+%!90#)/7%,!

!
F' !U233%+1!U20;!%*!27!NGKKIO!Digital Footprints: Online identity management and search in the age of  

transparency1!.**9`\\:::<9%:/+*%0+%*<#05\>>T\0\GG&\0%9#0*o3/,972;<2,91!95!F&<!
FE!B%+.20*1!A$2+321!@!U233%+<1!U20;<!NGKKIO!Teens, Privacy and Online Social Networks1!242/72M7%!2*!

.**9`\\:::<9%:/+*%0+%*<#05\>>T\0\GFF\0%9#0*o3/,972;<2,9!!

http://www.pewinternet.org/PPF/r/211/report_display.asp
http://www.pewinternet.org/PPF/r/229/report_display.asp


Part 1.  

Teens and Social Media - 14 - Pew Internet & American Life Project  

!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!

,2;!*.%;!9#,*!)27,%!/+)#0$2*/#+!#)!,#$%!L/+3!#+!*.%/0!90#)/7%<!=%%+,!27,#!7/$/*!*.%!*;9%!#)!
0%27!/+)#0$2*/#+!*.%;! ,.20%!2M#-*!*.%$,%74%,!#+7/+%!8!#+7;!FF(!#)!*%%+,! :/*.!90#)/7%,!
,.20%!M#*.!2!)/0,*!+2$%!2+3!2!72,*!+2$%!#+7/+%1!2+3!%4%+!)%:%0!90#)/7%H#:+%0,!NJ(O!,.20%!
*.%/0!)-77!+2$%1!9.#*#,!2+3!6/*;!#0!,*2*%<FJ!

d-*! M%;#+3! C-,*! ,.20/+5! 9%0,#+27! /+)#0$2*/#+1! *%%+,! 20%! ,244;! 2M#-*! .#:! *.%;! ,.20%!
/$25%,!2+3!4/3%#!2,!:%77<!T%:!*%%+,!:.#!-97#23!9.#*#,!#+7/+%!6#+,/,*%+*7;!,.20%!*.%$!
:/*.#-*!2+;!0%,*0/6*/#+,<!]./7%!'&(!,2;!*.%;!0%,*0/6*!266%,,!*#!*.%/0!9.#*#,!R$#,*!#)!*.%!
*/$%1S!2+#*.%0! 'P(!0%9#0*!0%,*0/6*/+5!266%,,!R#+7;! ,#$%*/$%,<S!e-,*!GF(!#)!*%%+,! :.#!
9#,*!9.#*#,!,2;!*.%;!R+%4%0S!0%,*0/6*!266%,,!*#!*.%!/$25%,!*.%;!-97#23<!Y+7/+%!23-7*,!20%!
$#0%!72Q!/+!0%,*0/6*/+5!266%,,!*#!*.%/0!#+7/+%!9.#*#,V!'E(!0%,*0/6*!266%,,!$#,*!#)!*.%!*/$%1!
GE(!,#$%!#)!*.%!*/$%1!2+3!'&(!,2;!*.%;!+%4%0!0%,*0/6*!266%,,!*#!#+7/+%!9.#*#,<!

n/07,! 20%! $#0%! 7/L%7;! *#! 0%,*0/6*! 266%,,! *#!*.%/0! 9.#*#,! NR$#,*! #)! *.%! */$%SO! :.%+!
6#$920%3!:/*.!M#;,V!EE(!#)!5/07,!:.#!9#,*!9.#*#,!0%5-7207;!0%,*0/6*!266%,,1!:./7%!''(!
#)!9.#*#H9#,*/+5!M#;,!3#!,#<!Y73%0!5/07,!20%!%4%+!$#0%!90#*%6*/4%!#)!*.%/0!/$25%,1!:/*.!
E&(!#)!9.#*#H9#,*/+5!5/07,!25%,!FJHFI!0%,*0/6*/+5!266%,,!$#,*!#)! *.%! */$%!4,<!G&(!#)!
9.#*#H9#,*/+5!#73%0!M#;,<!!

One in seven online teens has posted video files on the internet. Boys 
lead the video-posting pack. 

"#$%!FE(!#)!277!#+7/+%!*%%+,!,2;!*.%;!.24%!-97#23%3!2!4/3%#!)/7%!#+7/+%!:.%0%!#*.%0,!62+!
:2*6.! /*<! ?+! 6#+*02,*1! C-,*! P(! #)! #+7/+%! 23-7*,! .24%! -97#23%3! 2! 4/3%#<FD! ?+! 2! ,*0/L/+5!
3%920*-0%!)0#$!*.%!*0%+3,!#M,%04%3!:/*.!9.#*#!9#,*/+51!#+7/+%!*%%+!M#;,!20%!+%207;!*:/6%!
2,!7/L%7;!2,!#+7/+%!*%%+!5/07,!*#!9#,*!4/3%#!)/7%,!NF&(!4,<!FK(O<!Z#*!%4%+!#73%0!5/07,!8!2!
./5.7;H:/0%3!2+3!26*/4%!,%5$%+*!#)!*.%!#+7/+%!*%%+!9#9-72*/#+!8!62+!6#$9%*%!:/*.!M#;,!
/+!*./,!/+,*2+6%V!GF(!#)!#73%0!M#;,!9#,*!4/3%#1!:./7%!C-,*!FK(!#)!#73%0!5/07,!3#!,#<!!!

Videos are not restricted as often as photos. 

T#0!*.%!$#,*!920*1!*%%+,!:.#!9#,*!4/3%#!)/7%,!:2+*!*.%$!*#!M%!,%%+<!e-,*!F&(!#)!4/3%#!
9#,*%0,! ,2;! *.%;! 0%,*0/6*! 266%,,! *#! *.%/0! 4/3%#,! R$#,*! #)! *.%! */$%<S! A,! 90%4/#-,7;!
$%+*/#+%31!*.2*!6#$920%,!*#!'&(!#)!9.#*#!9#,*/+5!*%%+,!:.#!-,-277;!,%*!7/$/*,!#+!:.#!
62+!4/%:!*.%!9.#*#,!*.%;!9#,*<!!

U#0%! *.2+! #+%H*./03! #)! *%%+,! :.#! 9#,*! 4/3%#,! N'J(O! ,2;! *.%;! 0%,*0/6*! 266%,,! *#! *.%/0!
4/3%#,!R#+7;!,#$%*/$%,1S!2+3!ED(!,2;!*.%;!R+%4%0S!7/$/*!:.#!62+!:2*6.!*.%/0!4/3%#,<!
A3-7*!/+*%0+%*!4/3%#!9#,*%0,!.24%!2!,/$/720!90#)/7%!#)!0%,*0/6*/4%+%,,V!G'(!7/$/*!266%,,!*#!

!
FJ!^/))%0%+*!,#6/27!+%*:#0L/+5!:%M,/*%,!.24%!3/))%0%+*!0%W-/0%$%+*,!0%5203/+5!/+)#0$2*/#+!*.2*!62+!M%!#0!$-,*!

M%!,.20%3!2,!:%77!2,!*##7,!%26.!,/*%!#))%0,!*#!90#*%6*!90/426;1!,#!2,!*%%+,!$/502*%!*#!+%:!,/*%,1!*.%!L/+3,!#)!
/+)#0$2*/#+!*.%;!,.20%!$2;!6.2+5%<!

FD!U233%+1!U20;!%*!27!NGKKIO!Digital Footprints: Online identity management and search in the age of  
transparency1!.**9`\\:::<9%:/+*%0+%*<#05\>>T\0\GG&\0%9#0*o3/,972;<2,91!95!F&<!

http://www.pewinternet.org/PPF/r/229/report_display.asp


Part 1.  

Teens and Social Media - 15 - Pew Internet & American Life Project  

4/3%#,! *.%;! 9#,*! R$#,*! #)! *.%! */$%1S! 'K(! 3#! ,#! R,#$%! #)! *.%! */$%1S! 2+3! EG(! +%4%0!
0%,*0/6*!:.#!62+!:2*6.!4/3%#,!*.%;!.24%!9#,*%3<!

=.%!50#-9!#)!*%%+,!:.#!9#,*!4/3%#,!N+sFGEO!/,!*##!,$277!*#!+#*%!2+;!,/5+/)/62+*!420/2*/#+,!
/+!90/426;!0%,*0/6*/#+,!266#03/+5!*#!5%+3%01!25%1!#0!#*.%0!3%$#5029./6!6.2026*%0/,*/6,<!

Posting photos and videos starts a conversation. Most teens receive 
some feedback on the content they post online. 

=.%!9#,*/+5!#)!6#+*%+*!3#%,!+#*!.299%+!/+!2!426--$<!_#+*%+*!/,!9#,*%3!,#!*.2*!/*!$/5.*!M%!
,%%+!M;!2+!2-3/%+6%1!0%52037%,,!#)!.#:!*.2*!2-3/%+6%!/,!7/$/*%3!M;!0%,*0/6*/#+,!,%*!#+!*.%!
6#+*%+*!M;! *.%!6#+*%+*!9#,*%0<!A+3!#)*%+! *.2*!2-3/%+6%!0%,9#+3,! *#! *.%!6#+*%+*!9#,*%3!
#+7/+%1!$2L/+5!*.%!6#+*%+*!2,!$-6.!2M#-*!/+*%026*/#+!:/*.!#*.%0,!2,! /*! /,!2M#-*!,.20/+5!
:/*.!*.%$<!AM#-*!.27)!NJG(O!#)!*%%+,!:.#!9#,*!9.#*#,!#+7/+%!,2;!*.2*!9%#97%!6#$$%+*!#0!
0%,9#+3! *#! *.%/0! 9.#*#,! R,#$%*/$%,<S! A+#*.%0! *./03! N'I(O! ,2;! *.2*! *.%/0! 2-3/%+6%!
6#$$%+*,!#+!*.%/0!9#,*%3!9.#*#,!R$#,*!#)!*.%!*/$%<S!Y+7;!FK(!#)!*%%+,!:.#!9#,*!9.#*#,!
#+7/+%!,2;!*.2*!9%#97%!R+%4%0S!6#$$%+*!#+!:.2*!*.%;b4%!9#,*%3<!!

a/3%#!9#,*%0,!0%9#0*!2!,/$/720!/+6/3%+6%!#)!6#$$%+*/+5!#+!*.%!4/3%#,!*.%;!9#,*!#+7/+%!8!2!
7/**7%! -+3%0! .27)!NEP(O! ,2;!*.2*!9%#97%!R,#$%*/$%,S!6#$$%+*!#+! *.%/0!4/3%#!9#,*/+5,<!
A+#*.%0! W-20*%0! NGE(O! ,2;! *.2*! 9%#97%! 6#$$%+*! #+! *.%/0! #+7/+%! 4/3%#,! R$#,*! #)! *.%!
*/$%<S!A!,/$/720!+-$M%0!NGI(O!,2;!*.2*!*.%;!R+%4%0S!5%*!6#$$%+*,!#+!9#,*%3!4/3%#,<!!

_#$$%+*,!2+3!#+7/+%!6#+4%0,2*/#+!20#-+3!6#+*%+*!20%!+#*!7/$/*%3!*#! /$25%,!#0!4/3%#,!
9#,*%3! #+7/+%<! A,! $%+*/#+%3! 2M#4%1! *.0%%HW-20*%0,! NID(O! #)! *%%+,! :.#! -,%! ,#6/27!
+%*:#0L,!0%9#0*!6#$$%+*/+5!#+!M7#5!9#,*,!:0/**%+!M;!#*.%0,<!

Content creators are not devoting their lives exclusively to virtual 
participation. They are just as likely as other teens to engage in most 
offline activities and more likely to have jobs.   

Y+%!#)!*.%!9%0,/,*%+*!6#+6%0+,!*.2*!20/,%,!/+!9#7/6;!6/067%,1!2$#+5!920%+*!234#62*%,1!2+3!
2$#+5!.%27*.!90#)%,,/#+27,!/,!*.2*!*%%+,!$/5.*!M%!*##!:0299%3!-9!/+!4/0*-27!7/)%!2+3!*.2*!
$/5.*!*-0+!*.%$!2:2;!)0#$!%+525%$%+*!/+!0%27H:#073!,#6/27!2+3!2623%$/6!26*/4/*/%,<!Y-0!
,-04%;! ,.#:,! *.2*!6#+*%+*!60%2*#0,!20%!C-,*!2,!7/L%7;!2,!+#+H60%2*#0,! *#!920*/6/92*%! /+!2!
$#,*! #))7/+%!%Q*026-00/6-720! 26*/4/*/%,! 2+3! $#0%! 7/L%7;! *#!920*/6/92*%! /+! 6%0*2/+! ,9%6/)/6!
#))7/+%!26*/4/*/%,<!!
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Online Content Creators Are More Active Offline than Non-
Creators 

Do you currently participate in 
any of the following…? 

% of content 
creators who 
participate 

% of non-content 
creators who 
participate 

A club not affiliated with school 
like recreation league or church 
or youth group 

60% 54% 

School sports program 52 51 
Other extracurricular like band 42 42 
School club like drama or 
language   42* 26 

Pew Internet & American Life Project Survey of Parents and Teens, October-November 2006. 
Content creators n=572, Non-content creators n=312. Margin of error for teens is ±4% 

!

_#$920%3!:/*.!+#+H6#+*%+*H60%2*/+5!*%%+,1!*.#,%!:.#!60%2*%!6#+*%+*!20%!$#0%!7/L%7;!*#!
0%9#0*!920*/6/92*/+5!/+!,6.##7!67-M,1!:/*.!EG(!#)!6#+*%+*!60%2*#0,!920*/6/92*/+5!6#$920%3!
:/*.!GD(!#)!+#+H60%2*#0,<!_#+*%+*!60%2*#0,!20%!27,#!$#0%!7/L%7;!*#!.24%!2!920*H*/$%!C#M!
*.2+! +#+H6#+*%+*H60%2*#0,<! =:%+*;H)#-0! 9%06%+*! #)! 60%2*#0,! .24%! 2! 920*H*/$%! C#M1!
6#$920%3!:/*.!FP(!#)!+#+H60%2*#0,<!!!

_#+*%+*! 60%2*#0,! 20%! C-,*! 2,! 7/L%7;! 2,! +#+H60%2*#0,! *#! 920*/6/92*%! /+! 2! 67-M! #0! ,9#0*,!
90#502$! *.2*! /,! +#*! 2))/7/2*%3! :/*.! *.%/0! ,6.##71! 7/L%! 2! 6.-06.! ;#-*.! 50#-91! 0%60%2*/#+!
7%25-%1!#0!6#$$-+/*;!4#7-+*%%0!#052+/g2*/#+!NDK(!#)!60%2*#0,!6#$920%3!*#!JE(!#)!+#+H
60%2*#0,O1! 2! ,6.##7! ,9#0*,! 90#502$! NJG(! 6#$920%3! *#! JF(! #)! +#+H60%2*#0,O1! #0! ,#$%!
#*.%0!%Q*026-00/6-720!26*/4/*;!7/L%!M2+3!NEG(!#)!M#*.!60%2*#0,!2+3!+#+H60%2*#0,O<!! !

The “broadband effect” is waning among teens. 

d0#23M2+3!266%,,!3#%,!+#*!,%%$!*#!M%!2,!,/5+/)/62+*!2!)26*#0!:/*.!0%5203!*#!#+7/+%!*%%+!
6#+*%+*! 60%2*/#+<! !?+! GKKE1! *.%! 3/))%0%+6%! /+! M0#23M2+3! 266%,,! :2,! $-6.! $#0%!
90#+#-+6%3!M%*:%%+!#+7/+%!*%%+,! *.2*!60%2*%3!6#+*%+*!2+3! *.#,%! :.#!3/3!+#*<!!A*! *.2*!
*/$%1!#4%0!.27)!#)!6#+*%+*!60%2*#0,!NJE(O!.23!M0#23M2+3!266%,,1!6#$920%3!:/*.!ED(!#)!
#*.%0!#+7/+%!*%%+,<! !h#:%4%01! /+!#-0!$#,*!0%6%+*! ,-04%;1! ID(!#)! *%%+!6#+*%+*!60%2*#0,!
0%9#0*!.24/+5!2!M0#23M2+3!/+*%0+%*!6#++%6*/#+!2*!.#$%1!:./7%!IF(!#)!*%%+,!:.#!20%!+#*!
6#+*%+*! 60%2*#0,! ,2;! *.%;! 6#++%6*! *#! *.%! /+*%0+%*! -,/+5! 2!./5.H,9%%3! 6#++%6*/#+<!! =.%!
%4%+/+5!#-*!#)!M0#23M2+3!266%,,!M%*:%%+!6#+*%+*!60%2*#0!*%%+,!2+3!#*.%0!#+7/+%!*%%+,!/,!
7/L%7;! 3-%! *#! *.%! :.#7%,27%! /+60%2,%! #)! M0#23M2+3! 9%+%*02*/#+! /+! .#-,%.#73,! :/*.!
*%%+25%0,<!! =.0%%H)#-0*.,! NIJ(O! #)! #+7/+%! *%%+,! 0%9#0*%3! .24/+5! M0#23M2+3! /+*%0+%*!
6#++%6*/#+,!2*!.#$%!/+!GKKD1!6#$920%3!:/*.!JF(!#)!#+7/+%!*%%+,!/+!GKKE< 
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Communications and social media 

=%%+,! /+.2M/*! 2! ./5.7;! ,#6/27! :#0731! #+%! *%%$/+5! :/*.! 6#$$-+/62*/#+,! #9*/#+,V!
+%4%0*.%7%,,1! *%%+,! 5%+%0277;! 3%)2-7*! *#! $#0%! *023/*/#+27! $%3/2! 8! *%7%9.#+%,! N%/*.%0!
72+37/+%!#0!6%77O!2+3!)26%H*#H)26%!6#$$-+/62*/#+<!!h#:%4%01!6#$$-+/62*/#+!92**%0+,!20%!
3/))%0%+*!2$#+5!*.0%%!50#-9,!#)!*%%+,`!!6#+*%+*!60%2*#0,1!,#6/27!+%*:#0L%0,1!2+3!R$-7*/H
6.2++%7!*%%+,S!:.#!-,%!*.%!/+*%0+%*1!/+,*2+*!$%,,25/+51!*%Q*!$%,,25/+5!6%77!9.#+%,1!and!
,#6/27!+%*:#0L,<!

Despite the influx of digital media into their lives, teens continue to rely 
on telephones to keep in touch with their friends. 

]./7%! *%Q*HM2,%3! 3/5/*27! 6#$$-+/62*/#+! *%6.+#7#5/%,! 20%! /+60%2,/+57;! 90%427%+*1! *.%!
*%7%9.#+%!6#+*/+-%,!*#!0%/5+!2,!*.%!/+,*0-$%+*!#)!6.#/6%!:.%+!*%%+25%0,!:2+*!*#!/+*%026*!
:/*.!*.%/0!)0/%+3,<!h#:%4%01!*.#,%!:.#!.24%!6%77!9.#+%,!2+3!*.#,%!:.#!20%!24/3!/+*%0+%*!
-,%0,!.24%!3/))%0%+*!6#$$-+/62*/#+,!90#)/7%,!)0#$!*.%!%+*/0%!*%%+!9#9-72*/#+<!!

!

Rank Order of Teen Daily Social Communications Choices  

The most popular methods of communicating with friends every  day 

Rank 

All Teens 
(n=935) 

Cell-using 
teens 

(n=618) 

Internet-using 
teens 

(n=886) 

Teens who use 
the internet 

and have cell 
phones 
(n=601) 

Teens who use 
social network 

sites 
(n=493) 

1 Landline Cell phone Landline Cell phone Cell phone 

2 Cell Phone Landline Cell phone Landline Landline 

3 Face to face Text Face to face Text IM 

4 IM IM IM IM SNS 

5 Text Face to face Text Face to face Face to face 

6 SNS SNS SNS SNS Text 

7 Email Email Email Email Email 

Source:  Pew Internet & American Life Project Survey of Parents and Teens, October-November 2006.  Margin of error for 
teens is ±4%. 
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B##L/+5!2*! .#:!*.%!24%025%!*%%+!6#$$-+/62*%,! :/*.! )0/%+3,!#-*,/3%!#)! ,6.##71!9.#+%1!
2+3!)26%H*#H)26%!%+6#-+*%0,!20%!$#0%!6#$$#+!*.2+!#+7/+%!%+6#-+*%0,<!Z%207;!)#-0!/+!*%+!
*%%+,!N'&(O!*27L!:/*.!*.%/0!)0/%+3,!4/2!72+37/+%!%4%0;!32;1!'J(!*27L!M;!6%77!9.#+%!:/*.!
)0/%+3,1!2+3!'F(!,%%!*.%/0!)0/%+3,!/+!9%0,#+!/+!,%**/+5,!#-*,/3%!#)!,6.##7<!

?*!/,!/$9#0*2+*!*#!+#*%1!*##1!*.2*!*%Q*HM2,%31!)26%H*#H)26%1!2+3!*%7%9.#+/6!6#$$-+/62*/#+,!
:/*.! )0/%+3,!20%!+#*!$-*-277;!%Q67-,/4%<!T-77;! IE(!#)!*%%+,!%+525%!/+!*:#!#0!$#0%!#)!
*.%,%! 6#$$-+/62*/#+,! 26*/4/*/%,! #+! 2! 0%5-720!M2,/,! N3%)/+%3! .%0%! 2,! $#0%! *.2+!#+6%! 2!
:%%LO<!

!

Daily Social Communications Choices 

The percent of teens who communicate with their friends every day via these methods 
Thinking about all the 
different ways you socialize 
and communicate with your 
friends...about how often do 
you…? 

All Teens 
(n=935) 

Cell-
using 
teens 

(n=618) 

Internet-
using 
teens 

(n=886) 

Teens who use 
the internet and 
have cell phones 

(n=601) 

Teens who 
use social 

network sites 
(n=493) 

Talk to friends on landline 
telephone 39% 41% 40% 41% 44% 

Talk on cell phone 35 55 36 55 48 

Spend time with friends in 
person  31 34 32 34 38 

Instant message 28 35 30 36 42 

Send text messages 27 38 28 38 36 

Send messages over social 
network sites 21 26 23 27 41 

Send email  14 15 15 16 21 

Source:  Pew Internet & American Life Project Survey of Teens and Parents, October-November 2006. n=935. Margin of error is ±4%. 

!
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!

“Multi-channel teens” who have many communications options are a 
breed apart. 

=.%! ;#-*.! 25%,! FGHFI! :.#! ,2;! *.%;! 20%! 26*/4%! /+! 277! *.%! 6#$$-+/62*/#+,! 0%27$,! :%!
90#M%3!.24%!2!3/,*/+6*7;!3/))%0%+*!90#)/7%!)0#$!#*.%0!*%%+,<!U-7*/H6.2++%7!*%%+,!8!*.#,%!
:.#!.24%!$#M/7%!9.#+%,!2+3!/+*%0+%*!266%,,1!,%+3!*%Q*!$%,,25%,!2+3!/+,*2+*H$%,,25%,1!
2+3!-,%!,#6/27!+%*:#0L!,/*%,!8!.24%!$2+;!92*.:2;,!*#!6#+*26*!*.%/0!)0/%+3,<!=./,!50#-9!
6#+,*/*-*%,!2!M/*!$#0%!*.2+!2!W-20*%0!NGP(O!#)!277!*.%!*%%+,!/+!#-0!,2$97%<!=.%;!20%!#73%0!
*.2+! *.%! )-77! ,2$97%! 2+3! $#0%! 7/L%7;! *#! M%! 5/07,<! "#6/#%6#+#$/6! ,*2*-,! 2+3! 026%! #0!
%*.+/6/*;!3/))%0%+6%,!20%!+#*!,*2*/,*/6277;!,/5+/)/62+*!)#0!*./,!50#-9<!

!

Multi-Channel Teens Are the Most Communicative 

The percent of teens who communicate with their friends every day via these 
methods 
 All teens 

(n=935) 
Multi-channel teens 

(n=265) 
Talk to friends on landline telephone 39% 46% 
Talk on cell phone 35 70 
Spend time with friends in person  31 35 
Instant message 28 54 
Send text messages 27 60 
Send messages over social network sites 21 47 
Send email  14 22 

Source:  Pew Internet & American Life Project Survey of Parents and Teens, October-November 2006. 
Margin of error for teens is ±4%. Note: Multi-channel teens are defined as teens who use the internet, 
instant messaging, text messaging, social networks and have a mobile phone. 

!
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*.%! 5%+%027! 9#9-72*/#+! #)! *%%+,1! *.#-5.! )#0!*.%$1! 2,! )#0! *.%! 0%,*! #)! *.%! #+7/+%! *%%+!
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!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!

Face-to-face contact still matters.  

A77!#)!*.%,%!*%6.+#7#5;HM2,%3!6#$$-+/62*/#+!$%*.#3,! ,*/77!3#!+#*!0%9726%!)26%H*#H)26%!
6#$$-+/62*/#+!)#0!$2+;!*%%+25%0,<FI !?+!*.%!5%+%027!*%%+!9#9-72*/#+1!'F(!#)!*.%!*%%+,!/+!
*./,! ,-04%;!0%9#0*%3! *.2*! *.%;! ,9%+*! */$%! :/*.! )0/%+3,! /+!9%0,#+!3#/+5! ,#6/27!26*/4/*/%,!
#-*,/3%!#)!,6.##7!%4%0;!32;1!'E(!#)!*%%+,!0%9#0*%3!*.2*!*.%;!3/3!,#!,%4%027!*/$%,!2!:%%L1!
2+3!GE(!#)!*%%+,!0%9#0*%3!*.2*!*.%;!,9%+*!*/$%!/+H9%0,#+!:/*.!)0/%+3,!2)*%0!,6.##7!2*!7%2,*!
#+6%!2! :%%L<!Y73%0!*%%+,!8! *.%!4%0;!9%#97%! :.#!20%!$#0%!#)*%+! -,/+5!#*.%0! )#0$,!#)!
6#$$-+/62*/#+!7/L%!6%77!9.#+%,!#0!/+,*2+*!$%,,25/+5!8!20%!$#0%!7/L%7;!*#!0%9#0*!,9%+3/+5!
*/$%!:/*.!)0/%+3,!/+!9%0,#+!3#/+5!,#6/27!26*/4/*/%,!#-*,/3%!#)!,6.##7!%4%0;!32;!#0!,%4%027!
*/$%,!2!:%%L!*.2+!;#-+5%0!*%%+,<!!

A60#,,!*.%!,9%6*0-$1!*.%!6#$$-+/62*/#+!26*/4/*;!*.2*!6.2+5%,!*.%!7%2,*!/,!*.%!)0%W-%+6;!
#)! )26%H*#H)26%!%+6#-+*%0,V! 'F(!#)! 277! *%%+,! .24%! *./,! L/+3!#)! /+*%026*/#+! :/*.! )0/%+3,!
%4%0;!32;!#-*,/3%!#)!,6.##7V!'E(!#)!6%77!9.#+%!#:+%0,!3#!,#V!'J(!#)!$-7*/H6.2++%7!*%%+,!
.24%!,-6.!%+6#-+*%0,V!2+3!'P(!#)!,#6/27!+%*:#0L!,/*%!-,%0,!.24%!/+H9%0,#+!$%%*/+5,!:/*.!
)0/%+3,!%4%0;!32;<!

Email continues to lose its luster among teens. 

^%,9/*%! *.%! 9#:%0! *.2*! %$2/7! .#73,! 2$#+5! 23-7*,! 2,! 2! $2C#0! $#3%! #)! 9%0,#+27! 2+3!
90#)%,,/#+27!6#$$-+/62*/#+1!/*!/,!+#*!2!920*/6-7207;!/$9#0*2+*!920*!#)!*.%!6#$$-+/62*/#+!
20,%+27! #)! *#32;b,! *%%+,! :.%+! *.%;! 20%! 3%27/+5! :/*.! *.%/0! )0/%+3,<! A66#03/+5! *#! )#6-,!
50#-9!)/+3/+5,1!%$2/7!/,!)277/+5!/+*#!3/,)24#0!M%62-,%!*%%+,!.24%!,#!$2+;!#*.%0!#9*/#+,!
*.2*!277#:! /$$%3/2*%!6#+*26*! :.%+!*.%;!20%!2:2;! )0#$!6#$9-*%0,1!2+3!M%62-,%! :.%+!
*.%;! 20%! #+! 6#$9-*%0,! *.%0%! 20%! 920*/6-720! )%2*-0%,! #)! /+,*2+*! $%,,25/+5! 2+3! ,#6/27!
+%*:#0L! ,/*%,! *.2*! $2L%! *.%$! $#0%! 299%27/+5! :2;,! *#! 6#$$-+/62*%<! "2/3! #+%! ./5.H
,6.##7H25%3!5/071!Rf$2/7!/,!M%6#$/+5!#M,#7%*%<!U;"926%!/,!,#!$-6.!W-/6L%0<!?*b,!7/L%!*%Q*!
$%,,25/+5!#+!;#-0!9.#+%<!c#-!62+!,%+3!9/6*-0%,<S!

e-,*!FE(!#)!277!*%%+,!0%9#0*!,%+3/+5!%$2/7,!*#!*.%/0!)0/%+3,!%4%0;!32;1!$2L/+5!/*!*.%!7%2,*!
9#9-720! )#0$!#)!32/7;! ,#6/27!6#$$-+/62*/#+<! ! c#-+5%0!#+7/+%!5/07,! 20%! *.%!%Q6%9*/#+V!
GG(!#)!5/07,!25%,!FGHFE!%$2/7!)0/%+3,!32/7;1!6#$920%3!:/*.!FF(!#)!;#-+5%0!M#;,!2+3!
F'(!#)!#73%0!*%%+,<!].%+!6#$920%3!:/*.!*.%!+-$M%0!#)!*%%+,!:.#!0%9#0*!*27L/+5!*#!*.%/0!
)0/%+3,!%4%0;!32;!M;!/+,*2+*!$%,,25%!NGP(O!2+3!:/*.!2!6%77!9.#+%!N'J(O1!*.%!2$#-+*!#)!
32/7;!%$2/7!-,%!/,!,$277<!!

Girls and older teens are more frequent communicators. 

n/07,!%+525%!/+!2!:/3%0!2002;!#)!6#$$-+/62*/#+!26*/4/*/%,!:.%+!6#$920%3!:/*.!M#;,1!2+3!
3#!,#!:/*.!50%2*%0!)0%W-%+6;<!!T-77;!&J(!#)!*%%+25%!5/07,!920*/6/92*%!,%4%027!*/$%,!2!:%%L!
/+! 2*! 7%2,*! #+%! 6#$$-+/62*/#+! 26*/4/*;1! 6#$920%3! :/*.! PE(! #)! M#;,<! "/$/7207;1! #73%0!

!
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*%%+,! N25%,! FJHFIO! 20%! $#0%!7/L%7;! *#! %+525%! /+! 2! 7205%! +-$M%0! #)! 6#$$-+/62*/#+,!
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!

Teens Participate in an Abundance of Communications Activities** 

% within each group who participate 
in the following number of 
communications activities several 
times a week or more: 

0 
Communications  

Activities 

1-2 
Activities 

3-4 
Activities 

5-7  
Activities 

All teens 10% 31% 31% 28% 
Sex     
Male 16 35 30 19 
Female 5 26 33 36 
Age     
12-14 16 37 28 19 
15-17 5 24 34 37 
Source: Pew Internet & American Life Project Survey of Parents and Teens, October-November 2006. n=935. Margin of error for teens is 
±4%.**The communications activities referred to above are: spending time in person with friends, talking to friends on a landline, talking 
to friends on a cell phone, sending text messages to friends, emailing friends, instant messaging and sending messages to friends using 
social networking sites. 

!

Content creators are more active communicators than non-creators. 

Y4%02771! *%%+,! :.#! 60%2*%! 6#+*%+*! 20%! $#0%! 7/L%7;! *.2+! #*.%0! *%%+,! *#! -,%! *%Q*HM2,%3!
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5%+%0271!%$2/7!/,!*.%!,-090/,%!,%6#+3!$#,*!9#9-720!:2;!#)!6#$$-+/62*/+5!:/*.!)0/%+3,1!
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)0/%+3,1! 6#$920%3! :/*.!C-,*! EK(! #)!+#+H60%2*#0,<! a#/6%HM2,%3! 6#$$-+/62*/#+! *##7,! 8!
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6#+*%+*H60%2*#0,1! 2+3! 'K(! #)! 6#+*%+*! 60%2*#0,! ,2;! *.%;! ,%+3! $%,,25%,! *#! )0/%+3,! #4%0!
,#6/27!+%*:#0L/+5!,/*%,!32/7;!6#$920%3!:/*.!#+7;!FK(!#)!+#+H6#+*%+*H60%2*#0,<!=.%0%!/,!
,/5+/)/62+*!#4%0729!/+!*.%!6#+*%+*!60%2*#0!2+3!$-7*/H6.2++%7!*%%+,!9#9-72*/#+,!8!'D(!#)!
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Content Creators Have Plenty to Say 

Thinking about all the different ways you socialize or communicate with 
friends…About how often do you…? 
 Content 

creators 
(n=572) 

Non-
content-
creators 
(n=312) 

Talk on cell phone every day † 58% 48% 
Talk to friends on landline every day 45 32 
Spend time with friends in person every day 36 25 
Instant Message 36 20 
Send texts every day 33 19 
Send messages over SNS sites every day 30 10 
Send email every day 18 8 

Source:  Pew Internet & American Life Project Survey of Parents and Teens, October-November 
2006. Margin of error is ±4.  All differences between the percentages in each row are 
statistically significant. † of teens that have a cell phone (n=618). 

!

Social network users are intense communicators, too. 

Y4%02771!,#6/27!+%*:#0L!-,%0,!20%!27,#!R,-9%0H6#$$-+/62*#0,1S!-*/7/g/+5!277!*;9%,!2+3!
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Social Network Users Are Also Major Communicators 

Thinking about all the different ways you socialize or communicate with 
friends…About how often do you…? 
 SNS users 

(n=493) 
Non SNS 
users 
(n=393) 

Talk on cell phone every day  48% 22% 
Talk to friends on landline every day 44 34 
Instant Message 42 16 
Send messages over SNS sites every day 41 n/a 
Spend time with friends in person every day 38 25 
Send texts every day 36 17 
Send email everyday 21 7 

Source:  Pew Internet & American Life Project Survey of Parents and Teens, October-November 
2006. Margin of error for teens is ±4%. All differences between the percentages in the rows are 
statistically significant. 
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How Teens Communicate with Friends Using Social Networking 

 
The percentage of teen social network users who… 

Post messages to a friend's page or wall 84% 
Send private messages to a friend within the social networking system 82 
Post comments to a friend's blog 76 
Send a bulletin or group message to all of your friends 61 
Wink, poke, give "e-props" or kudos to your friends 33 
Source: Pew Internet & American Life Project Survey of Parents and Teens, October-November 2006. 
Teen social network site users n=493. Margin of error is ±5% for teens who use social networking 
sites. Table first printed in Social Networking and Teens data memo, available at 
http://www.pewinternet.org/pdfs/PIP_SNS_Data_Memo_Jan_2007.pdf 
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Teens’ online activities and gadgets 

T-77;!&'(!#)!*%%+,!-,%!*.%!/+*%0+%*1!2+3!*%%+!-,%!#)!*.%!/+*%0+%*!.2,!/+*%+,/)/%3!/+!0%6%+*!
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#+7/+%!*%%+,!/+!*./,!,-04%;!:.#!,2;!*.%;!-,%3!*.%!/+*%0+%*!2*!,6.##7!/,!IJ(1!-9!)0#$!DE(!
/+!GKKKV!*.%!+-$M%0!:.#!-,%3!/*!2*!,#$%#+%!%7,%b,!.#-,%!/,!IK(1!2!$#3%,*!/+60%2,%!)0#$!
*.%! DE(! :.#! 3/3! ,#! /+! GKKKV! 2+3! *.%! +-$M%0! :.#! -,%! /*! 2*! 7/M020/%,! /,! JK(1! -9!
,/5+/)/62+*7;!)0#$!'D(!#)!#+7/+%!*%%+,!/+!GKKK<!

Online teens continue to lead active offline lives. 

Y+7/+%!*%%+,!2,!2!:.#7%!20%!W-/*%!26*/4%!#))7/+%1!*.#-5.!7%,,!,#!*.2+!6%0*2/+!,-M50#-9,!#)!
-,%0,! ,-6.! 2,! 6#+*%+*! 60%2*#0,! 2+3! ,#6/27! +%*:#0L! -,%0,<! h27)! *.%! #+7/+%! *%%+,! /+! *./,!
,-04%;!0%9#0*!M%/+5!920*!#)!2!,6.##7!,9#0*,!90#502$1!'D(!0%9#0*!M%/+5!920*!#)!2!,6.##7!
67-M!7/L%!302$2!#0!72+5-25%1!EG(!0%9#0*!*2L/+5!920*!/+!,#$%!#*.%0!%Q*026-00/6-720!26*/4/*;!
7/L%!M2+31!2+3!JP(!0%9#0*!920*/6/92*/+5!/+!2+!2)*%0H,6.##7!67-M!#0!,9#0*,!90#502$!*.2*!/,!
+#*!2))/7/2*%3!:/*.!,6.##7<!!=.%,%!9%06%+*25%,!20%!6#+,/,*%+*!:/*.!*.%!+-$M%0,!0%9#0*%3!/+!
*.%!GKKE!=%%+,!2+3!>20%+*,!,-04%;<FP!

When it comes to teens’ internet use, information gathering trumps 
communication activities. 

]./7%! *%%+! /+*%0+%*! M%.24/#0,! 20#-+3! ,#6/27! +%*:#0L,! 2+3! 6#+*%+*! 60%2*/#+! .24%! M%%+!
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!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!
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http://www.pewinternet.org/PPF/r/48/dataset_display.asp
http://www.pewinternet.org/PPF/r/162/report_display.asp
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!
Teen Internet Activities 

Do you ever…? 
Online Teens 

(n=886) 
Go to websites about movies, TV shows, music groups, or sports stars 81% 
Get information about news and current events 77 
Send or receive instant messages (IMs) 68 
Watch video sharing site 57 
Use an online social networking site like MySpace or Facebook 55 
Get information about a college or university you are thinking of attending 55 
Play computer or console games online 49 
Buy things online, such as books, clothes, and music 38 
Look for health, dieting, or physical fitness information 28 
Download a podcast 19 
Visit chatrooms 18 

Source:   Pew Internet & American Life Project Survey of Parents and Teens, October-November 2006. . Margin of 
error for teens is ±4%. 
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African American teens are more likely to look for college information 
online. 
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Girls are more likely than boys to look up health, dieting, or fitness 
information on the Web. 

=:%+*;H%/5.*! 9%06%+*!#)! #+7/+%! *%%+,! ,2;! *.%;! -,%! *.%! ]%M! *#! )/+3! /+)#0$2*/#+!2M#-*!
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The number of teens who report instant message use has dropped since 
2004. 
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Visiting a chatroom has declined significantly in popularity since 2000. 
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 Over half of all online teens use social networking sites. 

T-77;!JJ(!#)!#+7/+%!*%%+,!/+!*./,!,-04%;!0%9#0*%3!-,/+5!,#6/27!+%*:#0L!,/*%,!7/L%!U;"926%!
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Fewer teens are buying products online. 
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$#+%;<!!

More than half of all online teens visit video sharing sites. 

?+!*.%!$#,*!0%6%+*!>%:!?+*%0+%*!,-04%;1!JI(!#)!#+7/+%!*%%+,!,2/3!*.2*!*.%;!:2*6.!4/3%#,!
#+!4/3%#!,.20/+5!,/*%,!,-6.!2,!c#-=-M%!2+3!n##57%a/3%#<!Y+7/+%!*%%+,!:/*.!920%+*,!:.#!
.24%!./5.!7%4%7,!#)!/+6#$%!2+3!%3-62*/#+!20%!$#0%!7/L%7;!*#!4/,/*!4/3%#!,.20/+5!,/*%,!,-6.!
2,!c#-=-M%!#0!n##57%a/3%#!*.2+!#*.%0!#+7/+%!*%%+,<!Y73%0!#+7/+%!*%%+,1!%,9%6/277;!#73%0!
#+7/+%!M#;,!N25%,!FJHFIO1!20%!$#0%!7/L%7;!*#!0%9#0*!:2*6./+5!4/3%#,!#+!4/3%#!,.20/+5!,/*%,!
,-6.!2,!c#-=-M%!2+3!n##57%a/3%#!*.2+!;#-+5%0!*%%+,<!!

!
F&!]%!3/3!+#*!/+67-3%!2!W-%,*/#+!2M#-*!4/,/*/+5!6.2*0##$,!/+!*.%!GKKE!>20%+*,!2+3!=%%+,!,-04%;<!
GK!B%+.20*1!A$2+32!2+3!U20;!U233%+<!R"#6/27!Z%*:#0L/+5!]%M,/*%,!2+3!=%%+,`!A+!Y4%04/%:<S!>%:!?+*%0+%*!

2+3!A$%0/62+!B/)%!>0#C%6*<!e2+-20;!GKKI<!.**9`\\:::<9%:/+*%0+%*<#05\>>T\0\F&P\0%9#0*o3/,972;<2,9!!

http://www.pewinternet.org/PPF/r/198/report_display.asp
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>#362,*/+5!/,!2!0%72*/4%7;!+%:!26*/4/*;!)#0!*.%!>%:!?+*%0+%*!@!A$%0/62+!B/)%!>0#C%6*!*#!
*026L1!2+3!2,! ,-6.1! :2,!+#*! /+67-3%3! /+! *.%!GKKK!#0!GKKE!>20%+*,! 2+3!=%%+,! ,-04%;,<!
A7$#,*! #+%H)/)*.! #)! #+7/+%! *%%+,! NF&(O! ,2;! *.2*! *.%;! 3#:+7#23! 9#362,*,! /+! *.%! 72*%,*!
,-04%;<!Y+7/+%!*%%+,!:.#,%!920%+*,!.24%!2*!7%2,*!2!6#77%5%!%3-62*/#+!20%!$#0%!7/L%7;!*#!
3#:+7#23!9#362,*,! ,#!*.%;!62+!7/,*%+!*#!#0!4/%:! *.%$!2*!2+#*.%0!*/$%!*.2+!*%%+,! :/*.!
920%+*,!:.#!.24%!7#:%0!7%4%7,!#)!%3-62*/#+<!

Wealthy teens are more likely to engage in multimedia Web activities. 

=./,!,-04%;!/+67-3%,!2!+-$M%0!#)!#+7/+%!26*/4/*/%,!*.2*!:%!.24%!+#*!/+67-3%3!/+!90%4/#-,!
,-04%;,1! ,-6.! 2,! 5#/+5! *#! 4/3%#! ,.20/+5! ,/*%,1! -,/+5! ,#6/27! +%*:#0L/+5! ,/*%,1! 2+3!
3#:+7#23/+5!9#362,*,<!Y+7/+%!*%%+,! :.#,%!920%+*,! 20%!2))7-%+*!2+3! :%77!%3-62*%3!20%!
$#0%!7/L%7;!*#!.24%!%+525%3!:/*.!2!:/3%0!02+5%!#)!*.%,%!+%:%0!/+*%0+%*!26*/4/*/%,!,-6.!2,!
3#:+7#23/+5!9#362,*,!2+3!4/,/*/+5!4/3%#! ,.20/+5! ,/*%,!*.2+!#+7/+%!*%%+,! :.#,%!920%+*,!
20%! 7%,,! %3-62*%3! 2+3! .24%! 7#:%0! /+6#$%,<! A,! +#*%3! /+! *.%! Y+7/+%! a/3%#! 0%9#0*1GF!
:%27*./%0!9%#97%!20%!$#0%!7/L%7;!*#!.24%!M0#23M2+3!6#++%6*/#+,!*.2*!%+2M7%!266%,,!*#!2!
0/6.%0!2002;!#)!#+7/+%!26*/4/*/%,!2+3!6#+*%+*<!

Almost half of all online teens say they play games online. 

T-77;! DI(! #)! *%%+,! 0%9#0*! 972;/+5! 6#$9-*%0! #0! 6#+,#7%! 52$%,! N,-6.! 2,! tM#Q! #0!
>72;"*2*/#+O1!2+3!E&(!#)! *.#,%! *%%+,! ,2;! *.2*! *.%;!972;!52$%,!#+7/+%<!d#;,!20%!$#0%!
7/L%7;!*.2+!5/07,!*#!972;!6#$9-*%0!#0!6#+,#7%!52$%,1!2+3!;#-+5%0!*%%+,!20%!$#0%!7/L%7;!*#!
972;!6#$9-*%0!#0!6#+,#7%!52$%,!*.2+!*.%/0!#73%0!6#-+*%0920*,<!!T-0*.%0$#0%1!*%%+,!:.#!
972;!4/3%#!52$%,!20%!27,#!$#0%!7/L%7;!*#!0%9#0*!*.2*!*.%;!.2+5!#-*!:/*.!*.%/0!)0/%+3,!/+!
9%0,#+1!*.2+!*%%+,!:.#!3#!+#*!972;!4/3%#!52$%,<!=%%+,!:.#!972;!4/3%#!52$%,!20%!27,#!
7/L%7;!*#!5#!#+7/+%!$#0%!)0%W-%+*7;!*.2+!+#+H52$/+5!*%%+,<!=%%+,!:.#,%!920%+*,!%20+!7%,,!
*.2+!l'K1KKK!2++-277;!20%!$#0%!7/L%7;!*.2+!:%27*./%0!*%%+,!*#!972;!6#$9-*%0!#0!6#+,#7%!
52$%,!2+3!*#!972;!*.#,%!52$%,!#))7/+%<!

=.%0%! /,! #+%! ,/5+/)/62+*! 6#00%72*/#+! M%*:%%+! 972;/+5! 4/3%#! 52$%,! #+7/+%! 2+3! #*.%0!
/+*%0+%*! 26*/4/*/%,<! =%%+,! :.#! 972;! 52$%,! #+7/+%! 20%! 27,#! $#0%! 7/L%7;! *#! 5#! *#! 4/3%#!
,.20/+5!,/*%,!*.2+!*%%+,!:.#!3#+b*!972;!52$%,!#+7/+%<!T-77;!D'(!#)!*%%+,!:.#!972;!52$%,!
#+7/+%!0%9#0*!5#/+5!*#!4/3%#!,.20/+5!:%M,/*%,1!6#$920%3!:/*.!EI(!#)!*%%+,! :.#!3#+b*!
972;!52$%,!#+7/+%1!:./6.!/,!$#,*!7/L%7;!0%72*%3!*#!*.%!#4%0:.%7$/+57;!$27%!+2*-0%!#)!*.%!
9#9-72*/#+,!:.#!%+525%!/+!*.%,%!26*/4/*/%,<!

Teens are more likely to own desktop computers than any other type of 
digital technology. 22 

!
GF!U233%+1!U20;<!RY+7/+%!a/3%#<S!>%:!?+*%0+%*!@!A$%0/62+!B/)%!>0#C%6*<!e-7;!GKKI<!

.**9`\\:::<9%:/+*%0+%*<#05\93),\>?>oY+7/+%oa/3%#oGKKI<93)!!!
GG!>7%2,%!,%%!#-0!R>20%+*!@!=%%+!?+*%0+%*!q,%S!32*2!$%$#!)#0!233/*/#+27!3/,6-,,/#+!#)!2**/*-3%,!*#:203,!

*%6.+#7#5;!2+3!.#-,%.#73!5235%*!#:+%0,./9<!.**9`\\:::<9%:/+*%0+%*<#05\>>T\0\GGJ\0%9#0*o3/,972;<2,9!!

http://www.pewinternet.org/PPF/r/225/report_display.asp
http://www.pewinternet.org/pdfs/PIP_Online_Video_2007.pdf
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A7$#,*!*.0%%HW-20*%0,!#)!*%%+,!NIG(O!#:+!2!3%,L*#9!6#$9-*%01!6#$920%3!:/*.!D'(!:.#!
#:+!6%77!9.#+%,1!JF(!:.#!#:+!/>#3,\U>'!972;%0,1!GJ(!:.#!#:+!729*#9,1!2+3!P(!:.#!
#:+!9%0,#+27!3/5/*27!3%4/6%,<!Y73%0!*%%+,!20%!,7/5.*7;!$#0%!7/L%7;!*#!#:+!*.%,%!3%4/6%,1!
2+3!*%%+!5/07,1!%,9%6/277;!#73%0!*%%+!5/07,1!20%!$#0%!7/L%7;!*#!#:+!6%77!9.#+%,!*.2+!*.%/0!
$27%!6#-+*%0920*,<!

Z#*!,-090/,/+57;1!*.%!$#0%!$#+%;!*.%/0!920%+*,!%20+1!*.%!$#0%!7/L%7;!*%%+,!20%!*#!#:+!2!
7205%!2002;!#)!5235%*,!N/+67-3/+5!729*#9,1!6%77!9.#+%,1!2+3!/>#3,O<!Y73%0!*%%+,!20%!$#0%!
7/L%7;!*#!0%9#0*!#:+/+5!3%,L*#9!6#$9-*%0,!*.2+!;#-+5%0!*%%+,<!!

The majority of teens have a positive attitude toward gadgets. 

=.%! %Q9%0/%+6%,! *.2*! *%%+,! .24%! :/*.! 6%0*2/+! 5235%*,! 62+! 2))%6*! .#:! *%%+,! )%%7! 2M#-*!
*%6.+#7#5;!/+!5%+%027<!=%%+,!:.#!.24%!3%,L*#9,!2+3!6%77!9.#+%,!20%!$#0%!7/L%7;!*#!,2;!
*.2*! 5235%*,! $2L%! 7/)%! %2,/%0! *.2+! *%%+,! :.#! 3#! +#*! #:+! *.#,%! 920*/6-720! *%6.+#7#5;!
3%4/6%,<!T-77;!&F(!#)!*%%+,!:.#!#:+!3%,L*#9,!N*.%!*;9%!#)!6#$9-*%0!*.2*!*%%+,!20%!$#,*!
7/L%7;!*#!#:+O!*./+L!5235%*,!$2L%!*.%/0!7/4%,!%2,/%01!:./7%!PF(!#)!*%%+,!:.#!3#!+#*!#:+!
3%,L*#9,!*./+L!*.%!,2$%<!"/$/7207;1!&G(!#)!*%%+,!:.#!.24%!2!6%77!9.#+%!*./+L!5235%*,!
$2L%! *.%/0! 7/4%,! %2,/%01! 6#$920%3! *#! PF(! #)!*%%+,! :.#! 27,#! .24%! 2! 9#,/*/4%! 2**/*-3%!
*#:203!5235%*,1!M-*!3#!+#*!#:+!2!6%77!9.#+%<!

!

Teen Gadgets 

Do you personally happen to have each of the following… 

 
All Teens 
(n=935) 

Boys 12-14 
(n=223) 

Boys 15-17 
(n=248) 

Girls 12-14 
(n=208) 

Girls 15-17 
(n=256) 

Desktop 72% 69% 78% 63% 79% 
Cell phone 63 45 74 55 79 

iPod/MP3 player 51 49 59 47 50 

Laptop 25 21 28 27 24 
Personal digital 
device (Sidekick, 
Blackberry, Palm 
Pilot, etc) 

8 9 10 6 7 

Source:  Pew Internet & American Life Project Survey of Parents and Teens, October-November 2006. Margin of error for 
teens is ±4%. 

!
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=.%! >20%+*,! @! =%%+,! GKKD! "-04%;! ,9#+,#0%3! M;! *.%! >%:! ?+*%0+%*! @! A$%0/62+! B/)%!
>0#C%6*! #M*2/+%3! *%7%9.#+%! /+*%04/%:,! :/*.! 2! +2*/#+277;! 0%90%,%+*2*/4%! ,2$97%! #)! &'J!
*%%+,! 25%! FG! *#! FI! ;%20,! #73! 2+3! *.%/0! 920%+*,! 7/4/+5! /+! 6#+*/+%+*27! q+/*%3! "*2*%,!
*%7%9.#+%! .#-,%.#73,<! =.%! ,-04%;! :2,! 6#+3-6*%3! M;! >0/+6%*#+! "-04%;! X%,%206.!
A,,#6/2*%,!?+*%0+2*/#+27<!=.%!/+*%04/%:,!:%0%!3#+%!/+!f+57/,.!M;!>0/+6%*#+!^2*2!"#-06%1!
BB_1!)0#$!Y6*#M%0!G'!*#!Z#4%$M%0!F&1!GKKD<!!"*2*/,*/627!0%,-7*,!20%!:%/5.*%3!*#!6#00%6*!
L+#:+!3%$#5029./6!3/,60%92+6/%,<!!=.%!$205/+!#)!,2$97/+5!%00#0!)#0!*.%!6#$97%*%!,%*!#)!
:%/5.*%3!32*2!/,!u'<I(<!

^%*2/7,!#+!*.%!3%,/5+1!%Q%6-*/#+!2+3!2+27;,/,!#)!*.%!,-04%;!20%!3/,6-,,%3!M%7#:<!

!

DESIGN AND DATA COLLECTION PROCEDURES 
!

Sample Design 
 
=.%!,2$97%!:2,!3%,/5+%3!*#!0%90%,%+*!277!*%%+,!25%,!FG!*#!FI!7/4/+5!/+!6#+*/+%+*27!q<"<!
*%7%9.#+%! .#-,%.#73,<! =.%! ,2$97%! /,! 27,#! 0%90%,%+*2*/4%! #)! 920%+*,! 7/4/+5! :/*.! *.%/0!
*%%+25%!6./730%+<!

=.%!*%7%9.#+%!,2$97%!:2,!9-77%3!)0#$!90%4/#-,!>?AB!90#C%6*,!)/%73%3!/+!GKKE1!GKKJ1!2+3!
GKKD<!h#-,%.#73,!:/*.!2!6./73!25%!FP!#0!;#-+5%0!:%0%!6277%3!M26L!2+3!,60%%+%3!*#!)/+3!
FG!*#!FI!;%20H#73,<!=.%!#0/5/+27!*%7%9.#+%!,2$97%,!:%0%!90#4/3%3!M;!"-04%;!"2$97/+5!
?+*%0+2*/#+271!BB_!N""?O!266#03/+5!*#!>"XA?!,9%6/)/62*/#+,<!=.%,%!,2$97%,!:%0%!302:+!
-,/+5!,*2+3203!list-assisted random digit dialing!NX^^O!$%*.#3#7#5;<! 

Contact Procedures 

?+*%04/%:,! :%0%! 6#+3-6*%3! )0#$! Y6*#M%0! G'! *#! Z#4%$M%0! F&1! GKKD<! A,! $2+;! 2,! FK!
2**%$9*,!:%0%!$23%!*#!6#+*26*!%4%0;!,2$97%3!*%7%9.#+%!+-$M%0<!"2$97%!:2,!0%7%2,%3!)#0!
/+*%04/%:/+5! /+! 0%97/62*%,1! :./6.! 20%! 0%90%,%+*2*/4%! ,-M,2$97%,! #)! *.%! 7205%0! ,2$97%<!
q,/+5!0%97/62*%,!*#!6#+*0#7!*.%!0%7%2,%!#)!,2$97%!%+,-0%,!*.2*!6#$97%*%!6277!90#6%3-0%,!20%!
)#77#:%3!)#0!*.%!%+*/0%!,2$97%<!!

_277,!:%0%!,*255%0%3!#4%0!*/$%,!#)!32;!2+3!32;,!#)!*.%!:%%L!*#!$2Q/$/g%!*.%!6.2+6%!#)!
$2L/+5!6#+*26*!:/*.!9#*%+*/27!0%,9#+3%+*,<!f26.!.#-,%.#73!0%6%/4%3!2*!7%2,*!#+%!32;*/$%!
6277!/+!2+!2**%$9*!*#!)/+3!,#$%#+%!2*! .#$%<!?+!%26.!6#+*26*%3!.#-,%.#731!/+*%04/%:%0,!
)/0,*! 3%*%0$/+%3! /)! 2! 6./73! 25%! FG! *#! FI! 7/4%3! /+! *.%! .#-,%.#73<! ! h#-,%.#73,! :/*.! +#!
6./730%+! /+! *.%! *205%*!25%!02+5%! :%0%!3%%$%3! /+%7/5/M7%!2+3! ,60%%+%3!#-*<! !?+!%7/5/M7%!
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.#-,%.#73,1!/+*%04/%:%0,!)/0,*!6#+3-6*%3!2!,.#0*!/+*%04/%:!:/*.!2!920%+*!#0!5-203/2+1!*.%+!
/+*%04/%:,!:%0%!6#+3-6*%3!:/*.!*.%!*205%*!6./73<G'!

!

WEIGHTING AND ANALYSIS 
!

]%/5.*/+5!/,!5%+%0277;!-,%3!/+!,-04%;!2+27;,/,!*#!6#$9%+,2*%!)#0!92**%0+,!#)!+#+0%,9#+,%!
*.2*! $/5.*! M/2,! 0%,-7*,<! =.%! /+*%04/%:%3! ,2$97%! :2,! :%/5.*%3! *#! $2*6.! +2*/#+27!
9202$%*%0,!)#0!M#*.!920%+*!2+3!6./73!3%$#5029./6,<!=.%!920%+*!3%$#5029./6,! -,%3!)#0!
:%/5.*/+5! :%0%`! ,%QV! 25%V! %3-62*/#+V! 026%V! h/,92+/6! #0/5/+V! $20/*27! ,*2*-,! 2+3! 0%5/#+!
Nq<"<!_%+,-,!3%)/+/*/#+,O<!=.%!6./73!3%$#5029./6,!-,%3!)#0!:%/5.*/+5!:%0%!5%+3%0!2+3!
25%<!=.%,%!9202$%*%0,!62$%!)0#$!2!,9%6/27!2+27;,/,!#)!*.%!_%+,-,!d-0%2-b,!GKKJ!A++-27!
"#6/27!2+3!f6#+#$/6!"-997%$%+*!NA"f_O!*.2*!/+67-3%3!277!.#-,%.#73,!/+!*.%!6#+*/+%+*27!
q+/*%3!"*2*%,!*.2*!.23!2!*%7%9.#+%<!!

]%/5.*/+5! :2,! 266#$97/,.%3! -,/+5! "2$97%! d272+6/+51! 2! ,9%6/27! /*%02*/4%! ,2$97%!
:%/5.*/+5!90#502$!*.2*!,/$-7*2+%#-,7;!M272+6%,!*.%!3/,*0/M-*/#+,!#)!277!420/2M7%,!-,/+5!2!
,*2*/,*/627! *%6.+/W-%! 6277%3! *.%!Deming Algorithm<! ]%/5.*,! :%0%! *0/$$%3! *#! 90%4%+*!
/+3/4/3-27! /+*%04/%:,! )0#$! .24/+5! *##!$-6.! /+)7-%+6%!#+! *.%! )/+27!0%,-7*,<!=.%! -,%!#)!
*.%,%! :%/5.*,! /+! ,*2*/,*/627!2+27;,/,!%+,-0%,!*.2*! *.%!3%$#5029./6!6.2026*%0/,*/6,!#)! *.%!
,2$97%!67#,%7;!2990#Q/$2*%!*.%!3%$#5029./6!6.2026*%0/,*/6,!#)!*.%!+2*/#+27!9#9-72*/#+<!
=2M7%! F! 6#$920%,! :%/5.*%3! 2+3! -+:%/5.*%3! ,2$97%! 3/,*0/M-*/#+,! *#! 9#9-72*/#+!
9202$%*%0,<!

!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!!
G'!?+!.#-,%.#73,!:/*.!$#0%!*.2+!#+%!FG!*#!FI!;%20H#731!/+*%04/%:%0,!2,L%3!920%+*,!2M#-*1!2+3!6#+3-6*%3!

/+*%04/%:,!:/*.1!2!6./73!,%7%6*%3!2*!02+3#$<!
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!

Table 1: Sample Demographics 
 Parameter Unweighted Weighted   

Census Region    
Northeast 19.2 20.2 19.5 
Midwest 22.1 28.4 22.6 
South 34.9 31.4 34.3 
West 23.8 19.9 23.5 
    
Parent's Sex    
Male 44.3 40.6 43.3 
Female 55.7 59.4 56.7 
    
Parent's Age    
LT 35 10.5 8.4 9.9 
35-39 19.2 15.1 19.0 
40-44 28.6 24.5 28.2 
45-49 24.4 27.2 25.0 
50-54 11.8 15.1 12.0 
55+ 5.5 9.7 6.0 
    
Parent's Education    
Less than HS grad. 12.5 4.7 10.0 
HS grad. 36.7 27.6 36.4 
Some college 22.5 27.0 23.7 
College grad. 28.3 40.7 30.0 
    
Parent's Race/Ethnicity    
White~Hispanic 67.3 84.7 71.0 
Black~Hispanic 10.8 6.8 10.4 
Hispanic 15.9 5.5 12.5 
Other~Hispanic 6.0 3.1 6.0 
    
Parent's Marital Status    
Married 82.8 79.3 82.3 
Not married 17.2 20.7 17.7 
    
Kid's Sex    
Male 51.2 50.4 50.5 
Female 48.8 49.6 49.5 
    
Kid's Age    
12 16.7 15.0 16.9 
13 16.7 14.3 16.2 
14 16.7 16.8 17.1 
15 16.7 15.9 16.6 
16 16.7 19.6 16.1 
17 16.7 18.4 17.1 

!
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Effects of Sample Design on Statistical Inference 

>#,*H32*2! 6#77%6*/#+! ,*2*/,*/627! 23C-,*$%+*,! 0%W-/0%! 2+27;,/,! 90#6%3-0%,! *.2*! 0%)7%6*!
3%920*-0%,!)0#$!,/$97%!02+3#$!,2$97/+5<!>"XA?!6276-72*%,!*.%!%))%6*,!#)!*.%,%!3%,/5+!
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RESPONSE RATE 
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Table 2: Sample Disposition 
 Final 

Total Numbers dialed 7,399 
  
Business 86 
Computer/Fax 70 
Cell phone 3 
Other Not-Working 946 
Additional projected NW 245 

Working numbers 6,049 
Working Rate 81.8% 

  
No Answer 17 
Busy 4 
Answering Machine 201 
Callbacks 22 
Other Non-Contacts 88 

Contacted numbers 5,717 
Contact Rate 94.5% 

  
Initial Refusals 1,603 
Second Refusals 600 

Cooperating numbers 3,514 
Cooperation Rate 61.5% 

 
No Adult in HH 19 
Language Barrier 81 
Ineligible - screenout 2,232 

Eligible numbers 1,182 
Eligibility Rate 33.6% 

 
Interrupted 247 

Completes 935 
Completion Rate 79.1% 

 
Response Rate 46.0% 

!

!


	The use of social media – from blogging to online social networking to creation of all kinds of digital material – is central to many teenagers’ lives. 
	Girls continue to lead the charge as the teen blogosphere grows; 28% of online teens have created a blog, up from 19% in 2004. 
	The growth in blogs tracks with the growth in teens’ use of social networking sites, but they do not completely overlap.
	Online boys are avid users of video-sharing websites such as YouTube, and boys are more likely than girls to upload.
	Digital images – stills and videos – have a big role in teen life. Posting them often starts a virtual conversation. Most teens receive some feedback on the content they post online.
	Most teens restrict access to their posted photos and videos – at least some of the time. Adults restrict access to the same content less often.
	In the midst of the digital media mix, the landline is still a lifeline for teen social life. Multi-channel teens layer each new communications opportunity on top of pre-existing channels.
	Email continues to lose its luster among teens as texting, instant messaging, and social networking sites facilitate more frequent contact with friends.
	93% of teenagers are online, and their use of the internet is intensifying.
	Nearly two-thirds of online teens are content creators. 
	Most online teens engage in more than one kind of content-creating activity.
	Who are the teen content creators? 
	Social networking sites are hubs of teen content-creating activity.
	Blogging is not always synonymous with social networking, but social network users are more likely to keep a blog or read them.
	More older girls than boys create and contribute to websites.
	Teens share their website building skills with others.
	Dramatic increases in teen blogging activity account for much of the growth in the content creation category.
	Girls have fueled the growth of the teen blogosphere.
	Teens from lower-income and single-parent households are more likely to blog.
	Teens who are most active online, including bloggers, are also highly active offline.
	Half of online teens read blogs.
	Teens are now more likely to share their own artwork, photos, stories, or videos online.
	One in four online teens remix content they find online.
	Half of online teens post photos online. 
	Girls eclipse boys in photo posting.
	Most teens restrict access to their posted photos – at least some of the time. Girls are more restrictive photo posters.
	One in seven online teens has posted video files on the internet. Boys lead the video-posting pack.
	Videos are not restricted as often as photos.
	Posting photos and videos starts a conversation. Most teens receive some feedback on the content they post online.
	Content creators are not devoting their lives exclusively to virtual participation. They are just as likely as other teens to engage in most offline activities and more likely to have jobs.  
	The “broadband effect” is waning among teens.
	Despite the influx of digital media into their lives, teens continue to rely on telephones to keep in touch with their friends.
	“Multi-channel teens” who have many communications options are a breed apart.
	Face-to-face contact still matters. 
	Email continues to lose its luster among teens.
	Girls and older teens are more frequent communicators.
	Content creators are more active communicators than non-creators.
	Social network users are intense communicators, too.
	Online teens continue to lead active offline lives.
	When it comes to teens’ internet use, information gathering trumps communication activities.
	African American teens are more likely to look for college information online.
	Girls are more likely than boys to look up health, dieting, or fitness information on the Web.
	The number of teens who report instant message use has dropped since 2004.
	Visiting a chatroom has declined significantly in popularity since 2000.
	 Over half of all online teens use social networking sites.
	Fewer teens are buying products online.
	More than half of all online teens visit video sharing sites.
	Wealthy teens are more likely to engage in multimedia Web activities.
	Almost half of all online teens say they play games online.
	Teens are more likely to own desktop computers than any other type of digital technology. 
	The majority of teens have a positive attitude toward gadgets.
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